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GO FOR GOLD
Gilded Holiday 

Gifts and Goodies

CROWN JEWEL
Tiffany’s Diamond is 

Coming to Town

UNICORN CHRISTMAS
Colourfully Festive Décor

MODEL BEHAVIOUR
Get Gigi Gorgeous  
with Maybelline

STATEMENT BOTTLES
Festive Libations that Sparkle 

Inside and Out
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TOAST OF THE TOWN
Popular U.K. appliance brand Russell 
Hobbs has launched in Canada with a 
retro collection that includes a coffee 
maker, kettle and toaster ($120 each 
at Lowe’s and London Drugs) that, 
despite their throwback stylings, boast 
some very futuristic functioning. The 
kettle, for one, has a quick-boil setting 
that takes up to three cups of water 
to rolling in under a minute, and the 
toaster has a lift-and-look feature that 
lets you check the progress of your 
crisp without cancelling the cycle. 
Genius. Russellhobbs.com

MINI MIXER
My recent downsize to a smaller 
home has created a need for 
counter-saving appliances. New from 
KitchenAid, the Artisan Mini ($550 
at Hudson’s Bay) perfectly fits the 
fewer-square-feet bill, featuring the 
same power as the brand’s classic 
stand mixer—only 25 per cent 
lighter and 20 per cent smaller than 
the original. Plus, with nearly a 
dozen available attachments, it’s the 
best sous chef a small-space cook 
could ask for. 674 Granville St., 
604-681-6211. Thebay.com

At my place the holidays (both 
Hanukkah and Christmas) are 
centred in the kitchen—in addition 
to ’round the menorah and under 
the mistletoe, it’s where the magic 
happens. That’s why, this issue, I’m 
focusing my picks, left, on drool-
worthy counter- and stove-top 
tools. From a mini mixer to a smart 
smoothie-maker, these culinary must-
haves are all on my wish list.
    Also in this issue: our solid-gold gift 
guide (page 4), a dazzling diamond 
(page 6), festive decorating advice 
from a pro (page 7), a makeup collab 
of supermodel proportions (page 8), 
two-nights-in-Toronto travel tips (page 
10) and statement bottles to suit the 
season (page 11). Also, the hottest 
new shops (page 5) and restaurants 
(page 9) in the city. Happy holidays!

P.S. Tell me what’s topping your 
Christmas wish list this year. 
The winning entry will receive 
a surprise from me in the mail! 
Email noa@vitamindaily.com.

EDITOR-IN-CHIEF

Noa Nichol

 # o n r o b s o n

robsonstreet.ca @robsonstreet

SMOOTH OPERATOR
So, this is beyond cool. From my 
fave soup-, sauce- and smoothie-
maker, Vitamix, the new Ascent 

series (starting at $550) constitutes 
the first collection of premium 

blenders to incorporate wireless 
connectivity that lets them “talk” 

to compatible containers—in 
other words, these machines can 

actually sense what size container 
(big, small or tiny) is in use and 

automatically adjust its blend 
settings accordingly. Blending-mind 

blown. Vitamix.com

STEAM WORKS
As a tween, teen and twenty-
something, every snack and 
meal I made for myself was 
either a toaster oven, microwave 
or grill à la George Foreman 
(remember those?) creation—
these countertop appliances just 
seemed so much easier to deal 
with (to adolescent me) than the 
stove. Now well (well) into my 
30s, my mentality hasn’t changed 
much, making the Panasonic 3 in 
1 Steam Oven ($700) my current 
go-to when it comes to cooking. 
Forget the fact it’s speedy and 
super simple to use—its ingenious 
use of steam technology makes 
every dish a healthier (read: oil-
free) version of itself. Apologies to 
my gas range. Panasonic.com
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GILDED 
gifts

T H I S  H O L I D A Y  S E A S O N  W E ’ R E 

G O I N G  F O R  G O L D

FESTIVE FLAME 
This gold porcelain 
checked Scacco candle 
by Fornasetti ($265 at 
Blubird) makes a merry 
and bright gift. 1055 
Alberni St. and 650 W. 
41st Ave. (Oakridge). 
Blubird.ca

REAL GEM 
Chopard’s exuberant Happy Diamonds 

collection includes pieces—like this 
Icons pendant in 18-karat yellow gold 
($3,550)—that feature the jeweler’s 
signature (smile-inducing) moving 

diamonds design. 925 W. Georgia St., 
604-684-6515. Chopard.com

OIL WELL 
A traditional Tunisian EVOO 
(extra virgin olive oil) that 
was just launched in Canada, 
foodies will love, love, love this 
beautiful bottle of pure liquid 
cooking gold by Oleiva ($11 
at supermarkets and select 
independent grocers).  
@oleivacanada

PURSE PRESENT 
A fan-fave design from the 1970s, 

Coach’s New York High Shine 
Metallic Dinky ($350) feels hloliday 
refreshed in mirror-shine metallic 

leather. 755 Burrard St., 
604-694-1772. Ca.coach.com

GREAT GLOBE
Come Christmas, snow globes 
are a must, and this golden 
beauty ($21 at Chapters 
Indigo) puts a joyful spin on 
the classic. 2505 Granville 
St., 604-731-7822. Chapters.
indigo.ca

SHOE ENVY
Forget the Yellow Brick Road. 
Walk in gold with these 
55-millimetre glitter pumps 
with black grosgrain bows 
by Miu Miu ($805 at Holt 
Renfrew). 737 Dunsmuir St., 
604-681-3121. 
Holtrenfrew.com

RING BLING
This eye-popping ring in platinum 

and 18-karat yellow gold with a fancy 
intense yellow diamond, spessartines 

and white diamonds (price upon 
request) nearly rivals the Tiffany 

Diamond, which you can read about 
on page 6 (and see in store this 

month)! 723 Burrard St., 
604-630-1300. Tiffany.ca

EYE BUY
Sulwhasoo’s Timetreasure 
renovating eye serum ($325 at Holt 
Renfrew) comes with an actual 
24-karat gold massager specially 
designed to awaken youth in the 
eyes. 737 Dunsmuir St., 
|604-681-3121. Holtrenfrew.com

CANDY TOWN
The best things in life really are 
Sweet & Sparkling, and Sugarfina’s 
shimmering candy bento box ($85), 
filled with eight candies perfect 
for holiday celebrations, proves it. 
4700 Kingsway, Burnaby, 604-
229-5592. Sugarfina.ca

WATER WORKS
From S’well’s Glitter Collection, this 
Sparkling Champagne bottle ($45 at 
Nordstrom) may be meant for other 
liquids, but we’re thinking it would 
keep some holiday bubbly nice and 
cold, too. 799 Robson St., 
604-699-2100. Nordstrom.com

PARTY SKIRT
The skirt to have this 
season, by Lewit ($300 at 
Nordstrom), is ladylike and 
opulent in an A-line cut 
with a golden shimmer and 
released pleats that give 
it a little extra “flounce” 
(technical term). 799 
Robson St., 604-699-2100. 
Shop.nordstrom.com

SECRET SPARKLE
Victoria’s Secret’s Champagne 
Nights fantasy bra ($2 million), 
handset with diamonds, yellow 
sapphires and blue topaz in 
18-karat gold, may beat most 
Christmas budgets, but it’s nice to 
dream about! (A more affordable 
option: a glittering bottle of 
limited-ed VS Bombshell Nights 
EDP, $55.) 750 Burrard St., 604-
684-2329. Victoriassecret.com

TEA TIME
From TWG, this Grand Golden Yin 
Zhen tea ($1,032, or $126 for a tea 
service at the Vancouver salon) is 
plated with 24-karat gold and yields 
a sparkling infusion with honeyed 
overtones. 1070 W. Georgia St., 
604-692-0071. Twgtea.com

CHRISTMAS BEER-ACLE
Innis & Gunn’s Frank & Sense 
is the ultimate holiday ale, full 
of hop and malt character and 
elevated with the infusion of real 
gold, frankincense and myrrh. 
1716 Robson St., 604-660-9031. 
Bcliquorstores.com

BEAUTY BLADE
A collab between Victorinox 
and Nespresso has yielded 
the limited Pioneer Nespresso 
Livanto ($72)—a Swiss Army 
knife cleverly crafted from 
24 recycled coffee capsules. 
Swissarmy.ca

GOLDEN GLOW 
Accented with flecks of gold 

glitter, Chanel’s limited-edition 
N°5 Fragments D’Or body gel 
($90 at Holt Renfrew) is silky, 
shimmering and scented with 
the same floral notes at the 

heart of the N°5 bouquet. 737 
Dunsmuir St., 604-681-3121. 

Holtrenfrew.com
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DKNY Oakridge
121 - 650 41ST AVENUE W, VANCOUVER 604.263.8889

ENDA-B.COM/DKNYOAKRIDGE   @ENDABFASHION

ARTWORK @ 25% FINAL SIZE  313511_DKNY_Canada_Montreal_3_1016x787.4xmm
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M E E T  V A N C O U V E R ’ S  N E W E S T  R E T A I L E R SHot Shops 

CHOPARD
A year in the making, Chopard’s 
breathtaking boutique (only the 
second standalone in Canada for the 
Swiss jeweler) was worth the wait. 
Set on West Georgia across from 
the Fairmont Hotel Vancouver, the 
shop, according to the company’s 
vice-president of global sales Philipp 
Ammann, occupies the “perfect 
space,” boasting warm woods, golden 
tones and plenty of natural light 
(including a unique interior skylight 
above a gorgeous round glass display 
case). The best part, though? The 
wares, of course, from a glittering range 
of grand high jewelry to the brand’s 
signature Happy Diamonds collection 
(see our personal gift pick on page 3). 
925 W. Georgia St., 604-684-6515. 
Chopard.com NOA NICHOL

HOLT’S FOR THE HOLIDAYS
To say there’s a lot happening at Holt Renfrew is an understatement. In the 
holiday pop-up department, the store is welcoming Tiffany & Co., featuring 
a curated selection of the new home and accessories collection (think 
everyday objects elevated), and a Hauser & Wirth bookshop stocked with 
dozens of tantalizing art-focused titles as well as a range of objects designed 
by artists the gallery represents, from a limited-edition cashmere blanket 
by Mary Heilmann to skate decks by L.A.-based artist Paul McCarthy. 
Permanently speaking, Holt’s has welcomed several new boutiques into its 
fabulous fold, including Alaïa, Bottega Veneta, Loro Piana and Moncler, 
making it, more than ever, a one-stop holiday (and year-round) shop. 737 
Dunsmuir St., 604-681-3121. Holtrenfrew.com NOA NICHOL

COACH CREATE
We’ve seen the DIY future, and it’s 
designer. Coach Create is a new 
design-it-yourself experience that 
takes customization to the next 
level by letting you add rivets, pins, 
monograms and other exclusive, 
exquisite embellishments to various 
styles of Coach’s iconic leather bags. 
The program includes four tiered 
offerings, all of which are (or will 
soon be) available at the brand’s 
Vancouver Burrard Street store. Sidle 

KITCHEN STAPLES
In line with Vancouver’s quest to 
be the world’s greenest community, 
the Soap Dispensary has expanded 
its space to introduce Kitchen 
Staples—the city’s first brick-and-
mortar zero-waste grocery store 
(i.e., single-use container free!). 
The family-owned shop features 
a custom stainless-steel edible 
liquid bar where 26 taps flow with 
ethically sourced oils, vinegars and 
natural sweeteners, including good 
ol’ Canadian maple syrup. Besides 
earth-loving products like beeswax 
wrap and glass-blown straws, find 
yummy offerings from such local 
makers as Spread ’Em Kitchen 
(cashew-based dips), Old Country 
Pierogi (with vegan and gluten-
free options) and Nuez Beverages 
(specializing in nut milk). Primarily 
organic spices, dried fruit, grains 
and legumes line the B.C. Douglas 
fir shelves and, if you forget your 
own container, the shop has plenty 
for purchase. 3718 Main St., 604-
568-3141. Thesoapdispensary.
com  RACHEL JOHNSTON

DKNY Oakridge
121 - 650 41ST AVENUE W, VANCOUVER 604.263.8889

ENDA-B.COM/DKNYOAKRIDGE   @ENDABFASHION

VANCOUVER CANADA - WALL GRAPHIC

318126_VANCOUVER CANADA - WALL GRAPHIC_BAG03_3302X2260.6mm Artwork @25% Final Size

up to the workshop at the very back 
of the boutique and say hello to the 
apron-clad master craftsperson, who 
will help turn your Dinky dream into 
a reality. Swap the strap, add a bag 
charm, tie on a scarf, sprinkle on 
metallic rivets and place a souvenir 
pin just so or, in early 2018, create 
your very own one-of-a-kind made-to-
order Rogue bag via virtually endless 
combinations of colour, trim and 
hardware. 755 Burrard St., 604-694-
1772. Ca.coach.com NOA NICHOL
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Crown Jewel
T H E  T I F F A N Y  D I A M O N D  I S  C O M I N G  T O  T O W N 

B Y  N O A  N I C H O L

D I A M O N D S  &  D É C O R 

What is the story behind this 
spectacular diamond?
Well, of course, it was a piece of 
rock in the earth billions of years 
ago but, in 1877, it was found in the 
Kimberley Mine in South Africa—a 
very large rough of 287 carats. 
Charles Lewis Tiffany purchased it 
for $18,000, at a time when he was 
building the Tiffany brand. Now, you 
have to bump that up against the 
fact that, in America, people weren’t 
wearing diamonds; they were really 
only available to European royalty 
and very well-heeled upper-class 
nobility. He made a very audacious 
move in buying that rough diamond 
for an enormous amount of money 
and cutting it, hoping that it would 
yield something special. It was then 
sent to Paris where it was studied 
for about a year and then cut under 
the supervision of George Frederick 
Kunz, our chief gemologist at the 
time. Out of that original 287 
carats came an incredible diamond 
weighing 128 carats that had the 
most remarkable internal yellow 
body colour and this smouldering 
way of capturing the light, hanging 
onto it and giving it back in a very 
controlled manner. The cut itself was 
quite unique at the time, too: more 
than 80 facets, and a diamond of 
that size had never before been cut 
to that exacting proportion and facet 
arrangement, it was quite a novel 
cut and, even today, it still looks 
incredibly fresh, like it was cut just 
yesterday.

What is your personal relationship 
with the Tiffany Diamond?
I’ve had a 30-year relationship 
with the diamond, so I feel like 
I’m married to it. A very close 
relationship indeed—I get to look 
at it, examine it, check it, handle it. 
Of course, most of the time it’s in its 
very special display case, which is 
a vault as well. Years ago we had a 
different way of displaying it on the 
New York main floor, and I used to 
cradle it in and out of its display case 
every night like a baby.

What has the diamond’s “evolution 
of settings” looked like?
For many years it sat simply in four 
prongs with a rod at the back that 
we used to mount it to a receptacle 
inside a display case. Then a young 
designer, Jean Schlumberger,  came 
along and mounted it as a “Bird on a 
Rock” brooch for an exhibition at the 
Louvre, which is a very whimsical 
design. Imagine, one of the most 
valuable diamonds in the world, with 
a quirky bird sitting on top about 
to pick it up and take flight. It was 
fabulous! After that it was reset in 
another Schlumberger design—a 
necklace of diamond ribbons that 
Audrey Hepburn wore for publicity 
photos for Breakfast at Tiffany’s. In 
2012, for Tiffany’s 175th anniversary, 
it was reset in its current setting: a 

“Imagine, one of the most valuable 
diamonds in the world, with a quirky 
bird sitting on top about to pick it up 

and take flight. It was fabulous”

A
Actually, it’s already here, and 
it can’t be missed. The cushion-
shape brilliant-cut yellow 
diamond—the “crown jewel” 
of Tiffany & Co.’s permanent 
collection of precious stones—
travelled to Vancouver “under 
the cloak of darkness” last 
month, and will remain here 
until January 4 for your viewing 
pleasure (sorry, it’s not for sale). 
We sat down with the brand’s 
charming chief gemologist, 
Melvyn Kirtley, who revealed the 
story behind this extraordinary 
gem, and explained why we 
should all seize the opportunity 
to see it … before it’s gone.

necklace of dazzling white diamonds 
totalling more than 120 carats. The 
necklace was a year in the making, 
and appeared at celebrations in 
Tokyo, Beijing, Dubai and New 
York. And now, finally, here it is, in 
Vancouver.

Has it ever been up for sale?
We did, once, put it up for sale for 24 
hours in a quirky, tongue-in-cheek ad 
in the New York Times. The asking 
price was $5 million. Thank goodness 
no one took us up on it!

Will it ever be up for sale again?
No, I highly doubt it. It’s about as 
permanent a part of our collection as 
permanent can be in this world.

Who has worn this diamond?
The actress Audrey Hepburn, 
as I mentioned, wore it in a 
Schlumberger design. Other than 
that, only one other woman has 
worn the Tiffany Diamond: a Mrs. 
Mary Whitehouse, who wore a lavish 
necklace set with the diamond for 
the 1957 charity Tiffany Ball in 
Newport, Rhode Island.

So why Vancouver, why now?
Vancouver’s such a wonderful 
and diverse city. We have just 
invested in this new store—it’s in 
our old location, of course, but it’s 
unrecognizable from how it was 
prior. Not to mention, the Vancouver 
boutique is an important flagship 
for us. So to bring the diamond here 
was a wonderful decision to make. 
Vancouver is extremely worthy of 
that kind of unique importance. The 
synergy really is there. 

Why should Vancouverites not 
miss the opportunity to see it?
The Tiffany Diamond is a very special 
thing to experience. It beckons 
you from afar—in simply walking 
past the store you will notice it. 
It’s mesmerizing. Besides the fact 
that it has a wonderful personality 
and character—even beyond its 
extraordinary size, shape and 
colour—people are intrinsically 
attracted to beautiful diamonds. 
There’s a natural reaction; it sparks 
a lot of emotion. And this particular 
diamond is one of the most special 
because every time you look at it you 
see something different. It’s really, 
really remarkable. 723 Burrard St., 
604-630-1300. Tiffany.ca
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Unicorn Christmas
W E ’ R E  S T E P P I N G  I N T O  T I F F A N Y  P R A T T ’ S  

C O L O U R F U L  W O R L D  F O R  T H E  H O L I D A Y S

B Y  M A D I S O N  H O P E

When it comes to decorating for the 
holidays, it’s all too easy to default to 
the classic colour scheme. Red, green, 
gold and silver. It’s classic. 
    But, while the traditional Yuletide 
palette is great, what happens when 
it doesn’t match the vibe in your 
home—or the colour of your hair? We 
sat down with HGTV Canada’s own 
unicorn-tressed Tiffany Pratt, in town 
for the Vancouver Fall Home Show, to 
discuss all things holiday décor, and 
her advice was spot on.
    Pratt’s top tip for seasonal interior 
bliss? Create your own rules! You 

W
can “absolutely” get in the festive 
spirit without feeling forced to use 
traditional tones; in fact, you should 
never let the holidays hijack your rest-
of-the-year style. Rather, the original 
“message” should inform each new 
season—not the other way around.
    Specifically speaking, for Pratt,  
holiday decorating doesn’t stop at the 
tree. Gift wrapping of the DIY variety 
adds colour and quirk to overall décor 
(try topping presents with ornaments, 
painting your own paper and adding 
(always) lots of glitter). Also, reuse, 
reuse, reuse! Boxes, bags and cards 
from Christmases past can (and 
should) be reinvented. Holiday 
décor doesn’t have to be completed 
in one season, she said. It’s a “slow-
burning process that can build over 
time, and reusing as much as you 
can is a beautiful thing!”
    Pratt’s final piece of advice for 
surviving a stylish holiday season: 
have fun! “Take off all the pressure 
and enjoy the people you love,” 
she said. “Since it’s often a season 
of giving, if you do give a gift, make 
it intentional.”

GLASS FULL
It’s a fact: a festive glass of bubbly 
tastes better served in sparkling 
rose-gold shimmer glassware 
(from $7 at Urban Barn). 2354 
Granville St., 604-731-9047. 
Urbanbarn.com

REINDEER REMIX
Give Rudolph’s red nose a hot-

pink run for its money with this 
rustic reindeer jute ornament 

($12 at Ten Thousand Villages) 
handmade in Bangladesh. 1660 
Duranleau St., 604-633-0440. 

Tenthousandvillages.ca

CUSHION CUT
A couple of these cosy 
Mongolian toss pillows in 
ash-rose ombré ($99 at Urban 
Barn) on a couch will give 
your home a pink-tinged 
holiday pick-me-up. 2354 
Granville St., 604-731-9047. 
Urbanbarn.com

SEASONAL SPRAY
Tiffany Pratt’s own collab with 

Krylon has produced a spectrum 
of 16 spray paints (at Home 
Hardware), including candy 

pear and plum purple, good for 
all sorts of holiday DIY projects 
(ornaments, garlands and even 
rose-coloured Christmas trees). 

Homehardware.ca

URBANBARN.COM

Visit us at our Granville 
Street location or online at

joy to your 
world

E X P E R I E N C E  T H E  M AG I C  
O F  T H E  S E A S O N
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Model Behaviour
T H E  N E W  G I G I  H A D I D  X  M A Y B E L L I N E  M A K E U P  C O L L A B O R A T I O N ,  

I N S P I R E D  B Y  T H E  S U P E R M O D E L ’ S  J E T - S E T T I N G  L I F E S T Y L E ,  

I S  P E R F E C T L Y  G L A M — Y E T  P E R F E C T L Y  P R A C T I C A L ,  T O O 

B Y  A I L E E N  L A L O R

B E A U T Y  &  B I T E S 

We’re usually pretty cynical 
about celeb-meets-beauty-brand 
collaborations. We’ve seen too 
many that are essentially a bog-
standard product, dressed up in 
fancy packaging with the model-
slash-actress-slash-singer du jour’s 
name scribbled across them (Adam 
Levine perfume, anyone?). But we 
were intrigued by the Gigi Hadid 
x Maybelline collection. First off,  
22-year-old supermodel Hadid’s edgy 
glamour is a perfect match for the 
American brand, which has been 
getting progressively bolder in the past 
couple of years. Second, Maybelline 
is currently our favourite affordable 
makeup brand, with its BB cream, 
brow products and eyeshadows sitting 
alongside that iconic mascara in our 
stable of staples.
    So what do we make of it IRL? It’s 
great—every product is practical, 
expensive-feeling and dressed up in 
matte millennial pink. The reason 
the collection is a cut-and-some 
above your average celeb collab? It’s 
all down to Gigi, says Grace Lee, lead 
makeup artist for Maybelline New 
York Canada.
    “It was a year in the making 
because she was so involved and 
thought everything through,” 
Lee told us in an interview. “The 
collection is very personal for her—
all the names have meaning. For 
example, one of the matte lipsticks 
is called Khair, which is [her sister] 
Bella Hadid’s middle name.”
    And, while one might expect a jet-
setting supermodel to be unaffected 
by practicality, Hadid’s fancy-pants 
lifestyle is the reason behind some of 
the most useful products.
    “She’ll often have to do makeup 
on the plane, so there are small 
eyeshadow palettes that you can 
just pop into a gym bag,” explained 
Lee. “One of my personal favourites 
is the mascara. Certain Maybelline 
products are only sold in certain 
markets. Gigi discovered the fiber 
mascara in Japan and decided to 
bring it into her collection. Someone 
like me who’s Asian with not a lot of 
lashes really loves that.”
    There are just 14 products in the 

W

1. Prep the skin with the Tinted Primer.

2. Take the Eyeshadow Palette in Cool and apply Butterfly Lane (a mauve shade) 
all over the eyelid, then shade the crease with East Valley (matte charcoal) and 
highlight the inner corner and under the brow bone with Off Duty (light gold).

3. Line the eyes on top and inner rim of the eye with Gel Eyeliner in Black.

4. Trace on top of the liner with Liquid Eyeliner in Black for a more intense black. 

5. Finish the eyes by applying Fiber Mascara.

6. Highlight the cheek bones with Liquid Strobe in Gold.

7. Apply Color Sensational Matte in Khair for a seasonal-perfect red lip.

collection, which is divided into 
two “city” looks: New York Glam 
(cool nudes) and LA Glow (radiant 
skin and red lips), but Lee says the 
possibilities are huge.
    “You can essentially create any 
look,” she said. “Everyone goes nuts 
when they see Gigi in the classic nude 
with a smoky eye or red lip and with 
a highlighted cheekbone—though, 
really, she looks good in anything.”
    And what does the Gigi 
connection bring to Maybelline? 
According to Lee, “There’s so many 
more makeup brands popping 
up now. You don’t need to be 
available in Sephora or a drugstore 
anymore—you can create a business 
just through Instagram. Having Gigi 
as a spokesperson sets us apart. Any 
time she wears anything, people 
want all of it. But she has integrity. 
She’s never just going to say, ‘Slap 
my name on it, I’m good.’”

G I G I  H A D I D  X  M AY B E L L I N E  
Get Grace Lee’s Holiday Look1

2

3

4

5 6
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New Noshes
A  P E E K  A T  S O M E  O F  T H E  C I T Y ’ S

L A T E S T ,  G R E A T E S T  E A T S

HJU:Z LOUNGE
Here’s a piece of YVR history you may not know: legendary billionaire movie 
director and aviator Howard Hughes loved our fair city so much, he made the 
Westin Bayshore Hotel a temporary home. Pretty neat, huh? Even neater is 
the fact you can now enjoy a Hughes-inspired cocktail at the brand-new HJU:Z 
Lounge, located inside the Vancouver hotel he loved most. Prepped in secret 
for months, the ground-floor lobby-facing space is all Art Deco and Hollywood 
glam—truly, not one detail has been overlooked. The lounge is decked out in 
plush dusty pink and powder-blue velvet banquettes, chic black-and-white 
cube mosaic tiles and Jitterbug-worthy parquet wood floors. There are giant 
brushed-gold fixtures inspired by propellors, aviation-inspired coasters, and 
look up, way up, to admire a custom-made-in-Czechoslovakia chandelier 
meant to mimic action in the wind. Slide up to the sparkling white-marble 
bar and order from a variety of cool, crisp, sweet and sour cocktails reflecting 
stops made by Hughes on his record-breaking 1938 flight ’round the world (try 
all seven to unlock a secret eighth drink). On the menu: elaborate creations by 
chef Alex Mok, including a 28-day-aged coffee-crusted California-cut striploin 
steak (one of Hughes’ favourite meals), baked New Zealand abalone with Van-
couver Island-sourced seaweed, served-in-the-shell scrambled duck egg topped 
with Northern Divine caviar and, for dessert, a “floating island” of meringue 
and crème anglaise. There’s also entertainment: live music, five nights a week. 
While fine flying weather may be hard to predict, we’re certain Hughes would 
have approved of his namesake lounge. 1601 Bayshore Dr., 604-682-3377. 
Hjuzlounge.com  AUREA DEMPSEY & NOA NICHOL

PROSPECT POINT BAR & GRILL
It used to be our weekend-night 
hangout in high school and, now that 
Prospect Point’s received a makeover, 
we’re thinking of bringing the tradition 
back. The 125-year-old Stanley Park 
attraction has been fully renovated, 
with a homemade fudge-hocking gift 
shop, a Moja coffee-serving café and 
a reimagined restaurant, where the 
West Coast seafood chowder is creamy 
and comforting, the Park chili spicy 
and hearty and the poutine—totally 
vegetarian, is  utterly delicious. 5601 
Stanley Park Dr., 604-669-2737. 
Prospectpoint.com NOA NICHOL

URBAN EATERY 
Pacific Centre’s new food court is ele-
vating the mall dining game with a re-
freshed space that’s all wood, marble, 
modern fixtures and reno’d restrooms. 
Healthy newcomers like Hula Poke 
and Living Foods mean more options 
for your mid-shop refuel and, if you’re 
super organized (or hangry), most 
kiosks use ClickDishes—a mobile app 
that lets you pre-order/pay for your 
meal, allowing for full digestion before 
you dash back to your holiday shop-
ping. 701 W. Georgia St. Cfshops.ca/
pacific-centre RACHEL JOHNSTON

PHOTOS: KK LAW PHOTOGRAPHY

SUGARFINA
Our town just got a whole lot sweeter 
thanks to the opening of Sugarfina’s first 
international freestanding luxury candy 
boutique at Metrotown. The crisp aqua-
and-white space carries confections so 
exquisite and perfectly packaged, it’s 
like you’re shopping for jewels at Tiffany 
& Co. We love the top-selling Dom 
Pérignon-infused Champagne Bears—
get them by the box ($11), add them to 
a customizable bento (starting at $36) 
or find them in the pièce de résistance 
candy trunk that holds 20 candy cubes 
($245). There’s even an all-kosher 
Hanukkah box for our EIC’s family. With 
80-plus gourmet candies to choose from 
(three-quarters of those exclusive to the 
brand), it’s nothing but the sweet life 
from here. 4700 Kingsway, 604-229-
5592. Sugarfina.com  MIRANDA SAM
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 ’Tis the Seasons
A  W I N T E R  T R I P  T O  T O R O N T O  F O R  T H E  O P E N I N G  O F  

C H A N E L ’ S  O N L Y  C A N A D I A N  S T A N D A L O N E  Y I E L D E D  M Y R I A D  P L E A S U R E S  

T H A N K S  T O  A  S T A Y  A T  T H E  F O U R  S E A S O N S 

B Y  N O A  N I C H O L

STAY
Soaring 55 storeys skyward, the 
Four Seasons Hotel, at the heart 
of Toronto’s stylish Yorkville 
neighbourhood, is luxury defined. 
Impressive on a grand scale, it was 
the tiniest touches that, ultimately, 
got us: the iPad “concierge” beside 
our bed; the designer “twist tie” that 
housekeeping placed around our 
flat iron cord; and the showerhead 
thoughtfully turned so it wouldn’t 
spray us face-on as we tried to 
fiddle with the knob. Truly no 
detail neglected. 60 Yorkville 
Ave., Toronto, 416-964-0411. 
Fourseasons.com

SPA
No need to leave this property to 
unwind. The on-site spa (at 30,000 
square feet, it’s one of the largest 
in all of Toronto) makes your R&R 
its priority, offering everything 
from massages, facials and body 
treatments to hair, nail and makeup 
services. Not only was our 60-minute 
aromatherapy massage dreamy, it 
included options: a choice of music 
(traditional spa, spiritual or sleep-
inducing), Shea butters (grapefruit or 
white tea) and add-ons (we opted for 
the under-eye treatment, and felt all 
the more youthful for it).

SUP
Ditto for dining—breakfast, lunch, 
dinner and every snack in-between, 
don’t even think about leaving the 
hotel. Café Boulud serves a menu 
inspired by its namesake chef’s 
family’s meals in Lyon, France. For 
breakfast, order the same lemon 
ricotta pancakes that caused a stir 
thanks to Will Smith’s son, Jaden 
(Google it), and, come suppertime, a 
chicken or duck from the kitchen’s 
gleaming rotisserie, boasting both 
vertical and horizontal spits that 
allow for simultaneous cooking of 
meat, poultry, fish and vegetables, is a 
must. Cafeboulud.com

SIP
Taste more from chef Daniel Boulud 
at the Four Seasons’ very own dbar 
(house-made sausages and the 
Firehouse burger, inspired by the 
hotel’s neighbouring fire station, for 
two), and be sure to pair whatever 
you order with a cocktail (or two) 
made with seasonal ingredients and 
artisanal spirits. Location-wise, you 
can’t go wrong with the Yorkville 
Affair: rose-infused gin, elderflower 
liqueur, white cranberry and a 
sprinkling of rose petals (a partial 
ode, perhaps, to the group of fresh 
florists that operate just up the road 
at Avenue and Davenport?).

SHOP
While we do suggest you exit the 
hotel (briefly) to shop (more on that 
momentarily), the Four Seasons 
boasts a strong self-contained retail 
game. Find, in the ground-floor 
boutique, Canadian goods from 
m0851 (leather), 29 Février (“very 
strong” maple syrup) and Stubbe 
(chocolate), plus more-worldly wares 
by Swims (waterproof penny loafers), 
Rue De Marli (luxury bath and 
body products) and Lucia (designer 
candles). Glass cases throughout 
the remainder of the lobby display 
rotating offerings from nearby shops: 
Harry Rosen, Out Here and Tanya 
Heath on our visit.

CHANEL
It just opened, and it’s flawless. 
Chanel’s new boutique is housed in 
a beautiful brick building fronted 
by an original (circa-1871) Village 
of Yorkville façade. Inside: two 
levels done in black, white and gold, 
containing the kind of wares designer 
dreams are made of. Browse two 
salons dedicated to RTW and four 
accessories spaces featuring shoes, 
handbags, small leather goods, 
eyewear, timepieces and fine jewelry. 
If you can manage to tear your eyes 
away from the glittering array of 
goods, seek out the Jean-Michel 
Othoniel-commissioned beaded 3-D 
pearl necklace cascading though the 
staircase, the stunning flown-from-
Paris antique limestone fireplace 
and artist Gregor Hildebrandt’s 
show-stopping portrait of Gabrielle 
Chanel, engraved on black granite. 
98 Yorkville Ave. Toronto, 416-925-
2577. Chanel.com
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Statement Bottles
H O L I D A Y  L I B A T I O N S  T H A T  S H I N E ,  I N S I D E  A N D  O U T 

B Y  L A U R A  S T A R R

MOËT & CHANDON MCIII  
CHAMPAGNE
At $700 a pop, this wine is the 
ultimate in design. A masterpiece 
of three different blends of grapes 
(from vintages dating back to 
1993), each representing a perfect 
expression of clean fruit, production 
method and age, this wine spends 
10 years in bottle before release. It’s 
rich but clean, incredibly complex 
and shows delicate but persistent 
bubbles. The vessel is impressive, 
and the wine in it is an absolute 
showstopper. Moet.com

Choosing your bubbles can 
sometimes be like picking that 
perfect LBD: you want a seamless 
fit; it must be deliciously sexy 
and alluring, yet still modest; 
and it must captivate the entire 
room. But finding this illustrious 
vessel of liquid sparkle can be 
difficult among the walls of 
bottles lining your local liquor 
store, all of which seem to 
promise a good time. If you want 
to skip the indecision, here are 
some suggestions that are sure 
to entertain.

BLUE MOUNTAIN RESERVE BRUT 2009 R.D.
Blue Mountain Winery makes exemplary B.C. sparkling wine in such 
a Champagne style, you’ll feel like you’re drinking the real deal. This 
Reserve Brut comes from grapes harvested in 2009, spending six-and-a-
half years on its lees and a year in bottle before it is released. It’s toasty 
and brioch-y but expresses lots of ripe red fruit with a clean, crisp finish. A 
favourite local gem, for certain. Bluemountainwinery.com

RECAREDO INTENSE ROSÉ  
GRAN RESERVA
If you are one to eschew the little 
black party dress and go straight 
for the red goddess look, here is the 
sparkling wine to suit your style! 
This cava will catch eyes with its 
deep pink hue and bold bottle design. 
Delicately balanced yet fully fruit-
forward, this will be the belle of the 
holiday ball. Recaredo.com

SUMMERHILL CIPES ARIEL 1998
The striking elegance of this bottle 
is a giveaway for the incredibly 
rich, spicy and commanding wine 
inside. From the 1998 vintage, these 
bubbles have spent 20 years waiting 
to be popped, and those patient 
years are finally ready to put on a 
show. Get ready to taste through 
a dizzying profile of nuts, brioche, 
dried apricots, lemon rind, ginger 
and custard (gives gold, frankincense 
and myrrh a run for their money). 
Summerhill.bc.ca

This holiday season, take an always appreciated gift of scotch to 
the next level with a personalized label (that’s complimentary, 
to boot). When you purchase a bottle of The Glenlivet Founder’s 
Reserve—or any of the legendary distillery’s 12-year-old to 25-year-
old varieties—you can use a free online tool to create a personalized 
sticker that fits onto most 750-milliletre The Glenlivet products 
sold in Canada. Change the size, colour and font of your label 
for a totally customized and unique look and, after shipping and 
delivery information is completed, you’ll receive your easy-to-
apply label in the mail within 10 business days. Cheers to that! 
Theglenlivetlabelshop.ca

B Y  N O A  N I C H O L

Make it
Personal
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