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Purple has always been my best 
colour. And March is my birthday 
month (see my gift wish list, right). 
Could this be my favourite issue yet?
    The odds certainly look good, as 
the following pages are packed with 
great stuff, much of it celebrating 
ultra violet—currently the colour 
of the year. From the electric Tom 
Ford ensemble featured on our cover 
to our shopping roundup on page 4 
to an in-depth look at how the New 
Jersey-based Pantone Color Institute 
informs fashion on page 6, this edition 
of VITA pays tribute to all things 
purple (including wine, on page 11).
    Also inside: how to achieve home 
wabi-sabi imperfection (page 7), how 
a beauty brand solved the mystery 
around itsfounder (page 8) and how 
to side-trip successfully (times five!) 
when in Las Vegas (page 10). Enjoy!

EDITOR-IN-CHIEF

Noa Nichol
PURSE-ONAL PICK
I would love, love, love, for my birthday on March 5th, to receive 
this eye-catching, tarot-inspired Lady Dior purse embroidered with 
threads and beads and outfitted with chunky charms in aged gold-
tone metal (totally unicorn-trend worthy at $8,100). Hey, a girl can 
dream! 737 Dunsmuir St., 604-681-3121. Holtrenfrew.com

P.S. For this month’s reader letter 
contest, I’m asking you to tell me 
about your favourite colour—and 
how you flaunt it! The winning entry 
will receive a surprise from me in the 
mail. Email noa@vitamindaily.com.

ME TIME
My annual birthday ritual includes a 
beauty do of some sort, and this year 
I’m opting to uphold the tradition 
at The Spa by Ivanka Trump at 
the newly Forbes Five Star-minted 
Trump International Hotel & Tower 
Vancouver. Brand-new at the spa is 
a “youth intensive treatment” that 
combines five key steps and no fewer 
than eight specific formulas to very 
effectively combat the signs of aging 
at first blush—well needed as I watch 
the years roll by! The experience 
($250) incorporates layers of masks, 
scalp, hand and foot treatments 
for next-level luxury, and infuses 
precious ingredients from French 
cosmeceutical skin-care line Sothys 
to correct and balance the skin 
instantly along the way. Plus, I love 
that this luxe spa session starts with 
a high-tech individual assessment to 
record surface and subsurface skin 
conditions and reveal the underlying 
effects of melanin production, 
vascular conditions and wrinkle depth 
(plus showcase how these factors 
could change over the next five to 
seven years) and wraps with access to 
a private steam room and, if desired, 
the hotel’s pool and jacuzzi (or, just 
relax in the lounge with a latte and 
rock-candy stir stick). Happy birthday 
to me! 1161 W. Georgia St., 604-
979-8883. Trumphotels.com

Psst: Enter to win this 
treatment courtesy of The Spa 

by Ivanka Trump at the Trump 
International Hotel & Tower 
Vancouver. Find out how by 

visiting Vitadaily.ca!

COCA-CRAZY
Those who know me, know that I am a fan of Diet Coke—for 
me, it’s a treat. And so, on my birthday, I plan to wash down my 
cheesecake with a sleek 350-millilitre can from the cola’s new line 
of flavours, which includes twisted mango, zesty blood orange, 
ginger lime and, my favourite, feisty cherry (or maybe I’ll just stick 
with the original). Coca-cola.ca
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RING THING
This Nudo Assoluto ring in 
rose and white gold ($5,900 at 
Pomellato) shines the spotlight 
directly on the stunning 
amethyst stone—and your finger. 
701 W. Georgia St., 604-257-
2390. Pomellato.com

F A S H I O N  &  S H O P P I N G

th inking  
VIOLET

S H O P P I N G  I N  H O N O U R  O F  P A N T O N E ’ S 

“ U L T R A ”  C O L O U R  O F  T H E  Y E A R

PJ PARTY
Cosabella’s sophisticated and 
feminine spin on classic men’s 
pajamas ($130 at La Jolie 
Madame) is made of super-soft 
cotton and modal with satin 
binding. The perfect way to 
spend a purple night in. 849 
Hornby St., 604-669-1831. 
Lajoliemadameboutique.com

BRIGHT IDEA
Ikea’s Fado table lamp ($25) 
creates pretty lavender mood 
lighting in any room. 1000 
Lougheed Hwy., Coquitlam, 
1-866-866-4532. Ikea.com

HAIR CARE
This plum-hued ’poo and 
conditioner ($25 each) gently 
cleanse and deeply condition 
colour-treated hair with nourishing 
coconut milk and antioxidant-rich 
meadow foam for brilliant shine 
and lasting vibrancy. Brand-new 
from Biolage, we love that the 
R.A.W. Color Care line contains 
no silicones, sulfates, parabens or 
artificial colourants, is up to 98 per 
cent natural origin and is vegan, 
too. Matrixprofessional.ca SUN SPECS

When the sun does make an 
appearance (hopefully this 

month), be prepared with a pair 
of pink and purple mirrored Dior 
So Real shades. 737 Dunsmuir 

St., 604-681-3121. 
Holtrenfrew.com

LID ON IT 
Whether you opt for Violet 
Vinyl, Videotape or Purple 
Reign, these clutch-sized 

eye shadows from Tom Ford 
($47 each at Nordstrom) are 
discreet yet decadent. 799 

Robson St., 604-699-2100. 
Shop.nordstrom.com

 
BEAUTY BOMBER

Alpha Industries’ MA-1 W flight 
jacket in deep purple ($235) is 
perfect pre-spring, plus unisex 
and reversible to bright orange, 
to boot. Alphaindustries.com

FIRST CLASS
Rimowa’s Salsa Air in ultra 
violet makes travel a truly 
colourful experience. This 
lightweight polycarbonate 
case, available at Mego, 
comes in a variety of sizes, 
from carry-on to check-in. 
672 Granville St., 604-681-
2828. Mego.ca

LIP LOCK
From ultra violet to hyper 
glitz, Fenty Beauty’s limited-
edition metallic lipstick 
in a glimmering garnet 
shade called Sci-Fly ($24 at 
Sephora) boasts what Rihanna 
herself calls “glitter on glitter 
on glitter” build-aility for the 
ultimate jewel-chrome finish. 
1045 Robson St., 604-681-
9704. Sephora.com

SNAKE EYES
Head to the new Bulgari boutique 
at Holt Renfrew for this Serpenti 
necklace (price in store) with an 
18-karat rose-gold chain, ample 
pendant and amethyst stones. 737 
Dunsmuir St., 604-681-3121. 
Holtrenfrew.com

WATER BABE
Make an ultra violet splash this 
season with Ted Baker London’s 
feminine Frilda one piece ($189). 
This ’50s-inspired swimsuit 
exudes polished retro glam thanks 
to its pretty ruffles and moulded 
cups. Slip the removable halter 
strap off to avoid pesky tan lines. 
725 Granville St., 604-661-
4544. Tedbaker.com

STEP UP 
Play up your gams to the 

extreme in these Spandex 
thigh-high Knife boots by 

Balenciaga ($1,820 at Holt 
Renfrew). 737 Dunsmuir 

St., 604-681-3121. 
Holtrenfrew.com

ULTRA UNDER
From the maker of the world’s 

most comfortable (without losing 
an ounce of sexy) underwear, this 
Hanky Panky low-rise thong ($32 
at Diane’s Lingerie) is the perfect 

purple addition to your top drawer. 
2950 Granville St., 604-738-5121. 

Dianeslingerie.com
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V A N C O U V E R ’ S  G R E A T E S T  A N D  L A T E S T  R E T A I L E R S

B Y  N O A  N I C H O LHot Shops 

DIOR LEATHERGOODS
Another day, another boutique 
opening at Holt Renfrew (not that 
we’re complaining!). This time it’s 
Dior, with a 1,200-square-foot space 
on the luxury department store’s 
main floor that’s nearly triple the size 
of its former digs (translation: more 
space for stunning stuff). The shop, 
with cream marble footing and silver-
flecked displays, holds a glittering 
array of accessories, from scarves 
to sunglasses to the brand’s iconic 
bags—including an eye-catching, 
tarot-inspired Lady Dior purse 

embroidered with threads and beads 
and outfitted with chunky charms in 
aged gold-tone metal (totally unicorn-
trend worthy at $8,100). Sidle up to 
the glass counter packed with pins 
you can pick from to customize your 
purchase, and don’t exit without 
scoping the wall of limited-edition 
bags made in collaboration with 
cutting-edge artists like Friedrich 
Kunath, Jamilla Okubo and Jack 
Pierson (it feels museum like, but 
all are available for purchase). 737 
Dunsmuir St., 604-681-3121. 
Holtrenfrew.com

DECIEM
It’s a small space, all white brick 
and industrial accents, but it’s 
extraordinary. Deciem (also known 
as the Abnormal Beauty Company) 
has opened in a corner space at 
Howe and Hastings West that, during 
our late-Thursday-night visit, was 
absolutely packed with beauty buyers 
lined up to score the brand’s wait-
list-and-web-buzz-worthy products 
(think cult-followed foundations and 
celebrated skin serums). Product 
collections are grouped together 
and housed on wheeled shelving 
units, or showcased on painted oil 
drums. A long wood table with bench 
under bright lights provides a place 
for the store’s attentive staff to sit 
and spend time learning about each 
customer’s needs in an effort to help 
source the perfect beauty regime. 
And, with the wall behind the cash 
loudly proclaiming that “luxury never 
makes anyone beautiful,” you can 
bet those clients (gals and guys) won’t 
be spending an arm and a leg to have 
better (beautiful) skin. 408 Howe St., 
778-658-0231. Deciem.com

BULGARI
It may only measure a few hundred 
square feet in size, but you better 
believe the new Bulgari boutique at 
Holt Renfrew packs an extraordinary 
amount of beauty and meaning into 
that space. Between a multitude of 
materials sourced from the Roman 
brand’s home-and-native land 
(including the very same marble used 
to create Michelangelo’s David) to a 
walnut parquet floor that shades from 
light at the front of the store to darker 
in the back, no décor detail is missed. 
If you can tear your eyes away from 
the glittering array of wish-list-worthy 
wares (think “twirl” ladies’ timepieces 
and a range of gemstone-coloured 
handbags), look up, up, up to peer 
at the Murano crystal chandelier 
by Italian artisan Vistosi and then 
down to admire an eight-point star 
in red porphyry meant as a reminder 
that “all roads lead to Rome”. Our 
favourite touch? Two glass wall 
displays that recall the original 
windows still present in Bulgari’s 
historic flagship on the Via Condotti. 
Besides holding some of the most 
beautiful jewelry we’ve ever seen (see 
our purple pick on page 4), these emit 
a soft saffron glow that, we’re told, 
mimics the magical quality of natural 
Roman sunlight. 737 Dunsmuir St., 
604-681-3121. Holtrenfrew.com

    PHOTO: KRISTEN PELOU
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L
Purple Reign

A C C O R D I N G  T O  T H E  P R O S  A T  P A N T O N E ,  U L T R A  V I O L E T  I S  T H E

C O L O U R  O F  2 0 1 8 .  H O W  D O  T H E Y  C H O O S E ,  W H A T  A R E  T H E  P A S T  H I T S

( A N D  M I S S E S )  A N D  H O W  D O E S  T H E  F A S H I O N  W O R L D  

F E E L  A B O U T  T H I S  Y E A R ’ S  P I C K ?

B Y  A I L E E N  L A L O R

Learning our colours is one of the 
first things we do when we can talk: 
by three or four, most children have 
mastered their reds, blues, yellows 
and greens. But to whom do brands 
turn when they want their own 
unique hue for a logo? How can a 
country tell a printer exactly what 
shade its flag should be? The one 
company that knows it all is Pantone, 
which has standardized virtually 
every colour in the world so crimson 
and scarlet can never be confused 
(thank goodness!).
    If you’re a designer or printer, 
you’ll be familiar with Pantone, but 
most ordinary folks only know the 
name because of its colour of the 
year (COTY) initiative. It started 
in 1999, explains Laurie Pressman, 
vice-president of the Pantone 
Color Institute.
    “We wanted to focus on the 
symbolic nature of colour and 
illustrate how our colour choices and 
the popularity of certain colours or 
colour families directly reflect what 
is taking place in our culture at a 
particular moment,” she said.
    The first hue chosen, in 2000, was 
cerulean—a cool blue. Since then, 
Pantone has picked a different shade 
each year, except in 2016, when there 
were two. The selections serve not only 
as an indicator of what people will be 
wearing and buying, but a barometer 
of society’s mood: bright and optimistic 
“mimosa” as Barack Obama took 
office in 2009 and “greenery” in 
2017 to symbolize a fresh start. For 
2018, we have ultra violet, chosen to 
convey spirituality, mindfulness, non-
conformity and pushing boundaries 
through creativity. 

    The selection process, Pressman 
explains, is long and complex.
    “It is not an arbitrary decision 
where we just divine the colour by 
gazing at a crystal ball, hoping that 
inspiration hits—quite the contrary, 
in fact,” she said, adding that her 
teams traverse the world looking not 
only at fashion, but at entertainment, 
films, art, all kinds of design and 
travel, as well.
    “Influences may also stem from 
new technologies, materials, textures 
and effects that impact colour, 
relevant social media platforms and 
even upcoming sporting events that 
capture worldwide attention.”
    The announcement has become a 
big—make that a really big—annual 
event and, in addition to reflecting 
the times, it affects our wardrobes. 
By the time the colour is revealed, 
high-end designers have already 
shown their collections and aren’t 
influenced by Pantone’s COTY, but 
fast-fashion brands will quickly 
produce pieces in the hue.
    And then there are the magazines 
(ahem).
    “The colour is announced and the 
fashion mags run through images 
from the last runway collections to 
find examples of any shade of that 
colour remotely close to the colour 
of the year for an online slide show,” 
said stylist and PR professional 
Steven Schelling.
    “The home-design mags do the 
same with accent pieces like throw 
pillows and candle holders. It’s a 
great publicity hook for Pantone and 
any designer who happened to work 
with that palette.”
    Some colours seem to hit the mark 
immediately, while others prove 
more controversial.
    “I love purple. For a brief period 
in the late ’80s I only wore purple. 
Seriously. And even I find ultra violet 
to be too much,” Schelling said.
    “There’s a reason why purple was 
only allowed to be worn by kings and 
emperors. I think ‘marsala’ [in 2015] 
was a dog’s breakfast of a colour. 
‘Tangerine tango’ [2012] I loved, but 
orange is my signature colour, so it’s 
a given. But just like ultra violet, a 
little goes a long way.”  
    Pressman concedes that some 
colours resonate more than others. 
But, however things land, she’s happy.
    “Either way [people] are having 
a conversation about colour,” she 
said, “which we love.”

“It is not an arbitrary decision 
where we just divine the colour 
by gazing at a crystal ball, 
hoping that inspiration hits”
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Wabi-Sabi Wonderful
T H E  N E W E S T  H O M E  T R E N D  B O R R O W S  F R O M  A  J A P A N E S E  B E L I E F  I N  

T H E  B E A U T Y  O F  I M P E R F E C T I O N  A N D  I M P E R M A N E N C E 

B Y  I S A B E L  O N G

According to author Andrew 
Juniper, the word “wabi” refers to 
“less is more” while “sabi” denotes 
an “attentive melancholy.” Etsy 
trend expert Dayna Isom Johnson 
explains this philosophy further, 
calling the latest craze to hit the 
world of design “a rebellion against 
rigid—and often unrealistic—ideals, 
that encourages you to see the 
beauty of your truest self, and the 
reality of the space you live in.”
    Indeed, when it comes to décor, 
wabi-sabi is a call to stop striving 
for perfection (much needed in 
today’s Photoshop-and-Instagram-
obsessed world). And, when you 
stop and think about it, an unmade 
bed and a few chipped dishes 
are nothing to be embarrassed 
about! Best of all, whatever your 
personal interior style happens to 
be, welcoming wabi-sabi elements 
home is easy. In Johnson’s own 
words, “Just bring it to life with 
hand-built ceramics, wrinkled linen 
sheets and gently gnarled wood.”
     So, without further adieu, our 
own curation of home décor picks 
that celebrate wabi-sabi to the 
fullest—fabulous foibles and all.

A
WOOD WORK
Crafted from unfinished paulownia 
wood, this set of four coasters 
from Oak + Fort Home ($10 
apiece) each have a distinct 
shape, so no two are exactly the 
same. They’ll lend a raw, rustic 
touch to any table. 355 Water St., 
604-566-9199. Oakandfort.ca

RUG RAT
If wabi-sabi is all about 

celebrating “flaws” then this 
Urban Outfitters abstract blocks 
wool shag rug ($459) brings that 

idea to full life. Its “squiggly” lines 
and uneven pastel-hued patterns 

might be odd, but they’ll brighten 
up your living room instantly. 

Urbanoutfitters.com

ANTIQUE FIND
Bored to tears of showroom-esque 
spaces? Choose unconventional 
accents for the home, like Renwil’s 
set of three round mirrors ($514 at 
Nordstrom) boasting smoky glass 
and weathered frames. They’ll make 
an intriguing wabi-sabi wall feature 
anywhere. 799 Robson St., 604-
699-2100. Shop.nordstrom.com

PEACE OFFERING
Hand-shaped from speckled white 
porcelain, Etsy vendor Golem 
Designs’ aptly named wabi-sabi 
rustic bud vase ($53) encapsulates 
the trend to a T, from its unfinished 
texture all the way to its moody, 
minimalist appeal. Etsy.com

BUCOLIC CHARM
Who doesn’t love a statement 

piece? This gorgeous terracotta 
vase ($131) from Pottery Barn 

is entirely handmade and its 
textured, two-toned exterior 

gives off an authentic, tranquil 
vibe—exactly what the wabi-

sabi doctor ordered. 2600 
Granville St., 604-678-9897. 

Potterybarn.com

SLEEPING BEAUTY
Since rumpled sheets are now a 
thing (thanks wabi-sabi!), invest 
in Sömn’s luxe linen duvet cover 
(from $285 at Örling & Wu). Made 
of soft, breathable linen, it will 
keep you warm in winter and cool 
in summer—and its pretty pink 
hue is easy on the eyes, to boot. 
28 Water St., 604-568-6718. 
Orlingandwu.com
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Sally’s Secret
S O L V I N G  T H E  M Y S T E R Y  B E H I N D  A  B E A U T Y  B R A N D ’ S  F O U N D E R

B Y  N O A  N I C H O L

B E A U T Y  &  B I T E S 

Why did Sally Hansen’s identity 
remain a mystery for so long?
No one really asked the question, it 
was always assumed that there was a 
woman named Sally Hansen.

Why did you decide to dig deeper?
I worked on the acquisition of 
the Sally Hansen brand from the 
pharmaceutical company that 
owned it previously. Along with the 
acquisition came some staff who’d 
been with the brand for decades, yet 
none of them could say if she was a 
real person. I found it strange that we 
had a boilerplate when it came to PR 
stories—Sally Hansen was a woman, 
married to a chemist, who created 
Hard As Nails. But there was never 
any more depth to it than that.

How did you uncover the mystery?
I brought in two private investigative 
journalists who started the research, 
going through archives—we had 
only a little information to go on, 
just the time period during which we 
thought the brand was started. Sally 
Hansen was a very popular name in 
the 1920s, ’30s and ’40s; during those 
decades in the U.S., there were more 
than 49,000 women with that name. 
It was a lot of manual searching and 
digging to get to the fact that there 
really was a woman named Sally 
Hansen behind the brand.

What were some of the challenges?
We hit a lot of dead ends. You think 
you’re onto something, you make a 
call and the person you’re phoning 
about is no longer living. Or it’s just 
a lead that goes nowhere. One of the 
biggest hurdles was, Sally Hansen, 
when we finally found her, didn’t 
have any children, so there was no 
true genetic family to talk with.

What finally broke the mystery?
We reached out to a beauty archivist 
in New Zealand,who knows all about 
the beauty industry. Initially, he 
said there’d  never been a woman 
named Sally Hansen, but I guess we 
piqued his interest. When he went 
back through some old trade journals 
on his own, he found an article 
with a photo of a woman behind a 
desk and a caption that read, “Meet 
Sally Hansen, president of House 
of Hollywood.” It wasn’t the right 
brand, but it was the right industry 
and the right time poeriod.
    That was the first key, followed 
by the marriage certificate of a Sally 
Hansen living during that time, who 
was married to an Adolf Hansen. 
We  looked Adolf and his kids up and 
found a son, Skip, in California. Sally 
was his stepmother. That was an 
“aha” moment, though it turned out 
Skip had only known Sally as a baby 
and his dad had since passed away.
    Fortunately, Adolf was a pack 
rat and all of his boxes were stored 
in Skip’s garage. We went to Skip’s 
house and took with us that trade 
journal photo of Sally Hansen. It 
had been taken in her office and 
showed some distinct decorations—
an old Chinese screen, a decorative 
box under her desk. Incredibly 
enough, we found those items in 

Skip’s house. At that point the story 
started to build itself, conversation 
by conversation, picture by picture, 
meeting by meeting, with all of this 
amazing original material that had 
been “lost” for so long.

So who was Sally Hansen?
In the end my big takeaway was 
that Sally Hansen was extremely 
progressive for the time period in 
which she lived. Besides and prior 
to being a female entrepreneur 
and running a business, she was 
a ballet dancer, so the way she 
dressed was a bit eclectic. Her 
friendships, we were told by family 
members, included everyone from 

S
 
Sally Hansen may be a familiar 
handle to beauty buffs—indeed, 
many of us were initiated to 
the world of cosmetics via 
the nail polishes and products 
that bear her name—but for six 
decades the woman behind the 
brand remained a mystery. That 
is, until former vice-president 
of global marketing for Sally 
Hansen at Coty Jeremy 
Lowenstein (a Canadian, to 
boot!) got involved.

New York’s social elite to drag 
queens. She was extremely well 
travelled—I have pictures of her in 
Egypt and Asia. She even worked 
on an oil rig for a bit!
    Sally was also extremely insightful 
when it came to her point of view 
on beauty. One of the discoveries 
we made was that she had been 
a contributor to the Los Angeles 
Times and penned nearly 100 
beauty columns for that newspaper. 
Her view on beauty wasn’t about 
superficiality; it was more around 
the human component. What most 
people would label as imperfections 
Sally saw as points of interest and 
uniqueness—actual, true beauty.

Did any particular discovery really 
surprise you?
The entire journey was mind-
blowing, with so many “aha” 
moments. It was an adventure. None 
of it was known, so everything was 
a surprise. Everything gave me food 
for thought as we considered the 
repositioning of the brand. To me the 
big shock was, really, how on earth 
did this go untold for 70 years?

What does this mean for the brand?
A lot. It basically created the new 
platform for Sally Hansen. This past 
winter we relaunched the brand with 
a revitalized purpose and mission. 
Our platform is now the power of 
self-made beauty; indeed, our new 
tagline is “self-made beauty.” It’s all 
inspired by Sally’s own point of view, 
that beauty isn’t all about the end 
result but, rather, how you get there. 
It’s about empowering women to take 
beauty into their own hands. Also, 
the new logo was inspired by her 
signature. One of our discoveries was 
that the original Hard As Nails bottle 
showed a logo that was her actual 
signature, and we wanted to infuse 
the next identity of the brand with 
the founder’s identity, too.
    Sally Hansen, unfortunately, 
passed away at a relatively young age 
of lung cancer, and I think the people, 
the men, who bought her brand from 
her in the 1960s buried her story, 
though not in a malicious way. It was 
just business, just a makeup company, 
and they didn’t see the relevance of 
telling her story. For me, at a time 
when consumers are looking for 
authenticity and transparency, being 
able to tell the tale of a brand that is 
so iconic, so multigenerational—it 
couldn’t be any more relevant than 
where consumers are at now and 
what they’re demanding of their 
brands, no matter what industry.
    All of that said, this was never a 
calculated move on my part, it was 
really just a sheer coincidence due 
to human curiosity and timeliness. It 
was a once-in-a-lifetime opportunity 
for me, as a marketer, to uncover 
the story of a brand’s founder and 
to be able to use that information 
to reimagine and inspire the look, 
feel, identity, tone and innovation to 
consumers in the 55 countries around 
the world in which Sally Hansen 
products are now sold.

Now that you know Sally Hansen, 
what do you think she would have 
been most proud of in terms of 
the legacy she left behind and the 
brand that still bears her name?
She would be happy that it continues 
to grow, and that it still embodies 
her vision for beauty, which is: 
products that do more. The brand 
was born on a promise of care. Sally 
Hansen would be happy with the 
multigenerational piece—that these 
are products that people grow up 
with, products, like Hard As Nails, 
that they’ve known all their lives. 
This is a brand that mothers trust 
to be able to introduce to their 
daughters—and that is a powerful 
statement. Sallyhansen.com/ca

“It was always 
just assumed 

that there was a woman 
named SALLY HANSEN ”
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W H E R E  A N D  W H A T  T O  E A T  T H I S  M O N T H

BLUE HERON CREAMERY
If there’s one piece of the vegan pie 
missing in Van, it’s cheese. Thankfully, 
Blue Heron Creamery’s filling the void—
and filling its new bricks-and-mortar 
home on Main Street with plant-based 
products so good, you’d swear they’re 
the real dairy deal. Founder, author, 
chef and master cheesemaker Karen 
McAthy ensures each and every wedge, 
from smoky cashew cheddar to almond 
ricotta to decadently rich blue, is aged, 
cultured and hand-crafted to perfection. 
Plus, they’re hormone free, bacteria 
rich and won’t cause the same post-
chow-down bloat as most milk-based 
cheeses. 2410 Main St., 604-790-9358. 
Blueheroncheese.com  AUREA DEMPSEY

BALILA TASTE KITCHEN
Upon opening, Balila Taste Kitchen 
greeted Vancouver with a history-
making 100,000 grams of hummus, 
which was gobbled up in a matter 
of minutes. A fitting arrival for the 
Lebanese family-owned eatery, as  it’s 
the city’s first dedicated to the chickpea 
spread. Perched at the edge of Gastown, 
the diner greets with a whimsical mural 
by graffiti artist Danny Fernandez and 
a birch table laid with jars of colourful 
garnishes (green olives,  purple pickled 
turnips, hand-pressed Syrian olive oil 
and fresh-squeezed lemon juice). With 
a philosophy inspired by the mom-and-
pop hummusani (chickpea makers) of 
the Middle East, the co-owner brothers 
start fresh each morning, with any 
leftovers donated to partner charities 
at the end of the day. We fell hard for 
the lemon-infused roasted cauliflower 
with original hummus, spicy lamb/beef 
sausage and mind-blowing tabbouleh. 
And, because there are no limits when 
it comes to such deliciousness, we 
couldn’t resist leaving with a little olive 
hummus (which we promptly devoured 
upon arrival home). It’s safe to say we’ll 
be back. 47 W. Hastings St., 604-620-
0332. Balilahummus.com
RACHEL JOHNSTON

LUNCH CLUB
At newly opened Lunch Club in 
Arbutus Ridge, breakfast goes the tasty 
mile with toast toppings like cinna-
mon and sugar, creamed honey butter 
and seasonal fruit compote. Or, try a 
cereal bowl of puffed forbidden rice with 
rhubarb compote and warm coconut 
milk. For your mid-day meal: baguette 
sandwiches, such as a pulled-pork 
Cubano and Bahn Mi with gingered 
pickled carrots, can be had with salad 
and a side of coconut prawns or sweet-
and-sour pork belly for a protein boost. 
Pink finishings and colourful art make 
for a stay-awhile vibe and, with a dinner 
menu in the works, we may do just that, 
morning to night. 3008 Arbutus St., 
604-558-3008. Lunchclubeats.com  
AUREA DEMPSEY

COQUILLE
Gastown central and a stone’s throw 
from sister resto L’Abattoir, Mad Men 
meets the sea in this David Hepworth-
designed space decked out in globe fix-
tures, scallop tiles, teal and gold accents. 
Rustle up your best Betty Draper and 
savour an SL’s Negroni (a local twist on 
the classic cocktail, on tap and served 
with crushed ice) while snacking on 
calamari à la Coquille, chorizo-stuffed 
and peppered with cilantro. Sneak in 
the wild and cultivated greens—a brill 
blend of seaweed, radish and ginger 
dress—before the main event: smoked 
and grilled black cod, a lime-infused 
offering of melty perfection. Oh buoy, 
we’re hooked. 181 Carrall St., 604-
559-6009. Coquillefineseafood.com  
RACHEL JOHNSTON

PHOTO: COLIN MEDHURST
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Think Las Vegas is only for high 
rollers? Think again. The so-called 
casino capital also offers a lot 
to visitors in search of spiritual 
experiences (rather than financial 
gain). Of course, it doesn’t have 
to be either/or. You can have your 
neon-lit decadence and your 
soul-feeding fun, too.
    On the famous Las Vegas 
Strip, for instance, check 
out The Chandelier at the 
Cosmopolitan. The can’t-have-
just-one cocktails at this three-
tiered glitzy luxury lounge are, 
thanks to the head bartender’s 
background in herbal science, 
mind-bending, imploring you 
in some cases to blow puffs of 
dry ice through your nostrils 
(great for that dragon-inspired 
Boomerang you’ve been meaning 
to post on Instagram).
    For post-libations snacking, 
we strongly suggest you head 
to Blue Ribbon Restaurant for 
gourmet fried chicken and lip-
smacking-good mashed potatoes 
in gravy. And, yes, hit a couple 
of slot machines up as well (hey, 
when in Vegas). 
   Main drag done (and done well), 
here are five spirit-fuelling mini 
excursions worth making while in 
the City of Lights.

Leaving Las Vegas
F I V E  F A B U L O U S  S I N  C I T Y  S I D E  T R I P S 

B Y  S A R A H  R O W L A N D

HISTORIC HIT
When you’re on the new Strip, you 
won’t feel any of that old-school 
Rat Pack vibe (tiny little wedding 
chapels notwithstanding). But, have 
no fear, that’s what Old Vegas (a.k.a. 
downtown) is for. The city has turned 
this part of town into an outdoor 
museum with all the historical neon 
signs of yesteryear rehomed on the 
main boulevard. Mixing new and old, 
L.V. has also started curating some 
vibrant new street art and world-class 
graffiti murals. Bonus: the eating 
and drinking establishments in this 
area are standalones (as opposed to 
roofed under mega-resort complexes), 
making Old Vegas perfectly suited to 
a pub-and-art crawl. Lasvegas.com
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CREATIVE FIX
The Arts District is in Vegas (a.k.a. 
18b) is often overlooked due to the 
fact it’s a few derelict blocks away 
from the Strip. But it’s definitely 
worth visiting this tiny enclave of 
creative artists and collectors. Find 
funky antique shops, galleries, vintage 
vinyl and great thrift stores such 
as the always-dependable Buffalo 
Exchange. If you get hungry in this 
hub of all things retro, Casa Don 
Juan is a great down-home Mexican 
restaurant, while your thirst can be 
quenched at whimsical watering hole 
the Velveteen Rabbit—an eclectically 
decorated space that stretches out 
past the back door, across the alley 
and into an empty parking lot where 
you can, depending on the occasion, 
take in some live music and barbecue 
bratwurst. 18b.org
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SKY-HIGH SPIRITUALITY
While in Vegas, you have ample opportunity to tick another must-see 
destination off your travel bucket list: the Grand Canyon. If you book a tour 
through Sundance Helicopters, you’ll get door-to-door pick-up service from 
your hotel to the chopper pad. Once in the skies, you’ll soar over stunning 
landmarks with a vantage point like no other. Before heading back to your 
hotel you’ll get a chance to walk on a glass walkway nearly 4,000 feet above 
the canyon floor. With the soft sounds of traditional Native American music in 
the background, the experience is both humbling and exhilarating. It’s hard to 
imagine a better way to see this natural wonder. Sundancehelicopters.com

RIVER REJUVENATION
Another way you can connect to 
nature with door-to-door pick-up 
service is through Vegas Glass Kayaks 
(you read right). Tour the serene 
and awe-inspiring Colorado River in 
crystal-clear vessels, explore caves, 
take a refreshing dip and picnic 
on a pristine beach. In addition 
to the scenery what makes these 
particular tours so worthwhile is 
the charismatic couple who run the 
company. Personality plus! Note: No 
drinking on the water, but when you 
get back to the bus, there’ll be a cold 
one waiting for you—nice touch, no? 
Vegasglasskayaks.com

DESERT DOSE
When’s the last time you giggled uncontrollably? If it’s been a while, cue Pink 
Jeep Tours, which, too, offers free pick up and drop off. First stop on the 
Red Rock Canyon tour is the visiting centre, where you’ll se a desert tortoise 
habitat. If the sight of these beautiful creatures doesn’t make you slow down 
and come back to the present moment, the stunning panoramic vistas will. 
This tour also includes an up-close look at some ancient pictographs and, of 
course, off-roading in the rugged terrain. This rollicking, bumpy ride feels like 
an amusement ride for adults. Who knew getting tossed around like a ragdoll 
could be so much fun! Good for the soul, indeed. Pinkadventuretours.com
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NEW LOCATION! 849 Hornby Street | Vancouver, BC | V6Z1T9 | PHONE: (604) 699-1831
lajoliemadameboutique.com

Personalized service since 1971 | Specializing in bra fittings
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Ultra Violet Vinified
B O T T L I N G  T H E  E S S E N C E  O F  T H I S  Y E A R ’ S  D E F I N I N G  S H A D E 

B Y  L A U R A  S T A R R

GUT OGGAU
Eduard and Stephanie Tscheppe 
make wines in Oggau, Austria, with 
such distinct personalities that they 
crafted an entire three-generation 
family tree of fictional characters, 
each matched to a wine and fully 
outfitted with background history, 
interwoven family drama and—the 
very best part—an actual sketch 
of their faces for the labels (by 
artist Jung von Matt). These “face 
labels” are so detail focused, in fact, 
that every new vintage displays a 
slightly more aged version of the 
family character. It goes without 
saying, these wines are expertly 
crafted, terroir-driven and incredibly 
delicious. Gutoggau.com

Ultra violet has earned top 
spot in 2018, symbolizing 
experimentation, anti-conformity 
and the revolution of creativity. 
In the world of wine so, too, do 
we esteem those who carve their 
own path, who steadfastly lean 
into the vulnerable public display 
of their art and innovation. 
From vinification methods to 
creative direction of labelling 
and artwork, here are some 
trailblazing wines that exemplify 
the same originality, ingenuity 
and visionary thinking as 
Pantone’s colour of the year.

ALPHA BOX & DICE
This boutique Down Under winery 
aims to be experimental and 
adventurous—oh, and to make a 
wine for every letter of the alphabet 
(hence the name) with different 
grapes in different terroir around 
Australia. Alpha Box & Dice’s 
drinks are incredibly unique, 
yet always crafted with skill and 
intention. The names and labels 
of its alphabet portfolio are not 
disappointing: edgy, colourful and 
modern. So, now you know your 
ABCs, next time won’t you sip with 
me? Alphaboxdice.com

B.C. SHOUTOUT
The British Columbia wine industry 
is entangled in innovation and 
creative exploits. Fort Berens Estate 
Winery was the first to plant vines 
in the new area of Lillooet (and 
with great success); Bella Wines 
just released an uncommon style 
of sparkling called Trad-Nat (a 
natural wine made in the traditional 
sparkling method); and A Sunday in 
August has Vancouver artist Gina 
Mackay paint watercolour labels to 
suit the approachability and un-
pretention of its wines (with new 
artists lined up for future vintages). 
Support your local wineries, and 
branch out fearlessly to try the 
incredible concoctions they pour 
their lives into! Winebc.com




