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INTRODUCING  

THE FULL FLAVOUR

  HARD LEMONADE SELTZER
TM/MC

GREAT TASTE WITHOUT COMPROMISE.
( P E R  C A N  3 5 5 m L )

10 0  C A L O R I E S   I   1 g  S U G A R   I   N AT U R A L  F L AV O U R

INTRODUCING  

THE FULL FLAVOUR

  HARD LEMONADE SELTZER
TM/MC

GREAT TASTE WITHOUT COMPROMISE.
( P E R  C A N  3 5 5 m L )

10 0  C A L O R I E S   I   1 g  S U G A R   I   N AT U R A L  F L AV O U R



CANADA’S LEADING DESTINATION FOR MODERN EUROPEAN DESIGN
1706 WEST 1ST AVE VANCOUVER 604 683 1116 LIVINGSPACE.COM

E D I T O R ’ S  D E S K

It’s summer—I’m sure you can tell 
by the smile on my face how happy I 
am! To say that this winter has been 
a long one is an understatement; with 
no tropical vacation to break up the 
cold, and lockdowns in full effect, I 
suspect we’re all ready for blue skies, 
sunshine, longer days, warmer weather 
and (knock on wood) a return to some 
semblance of  normalcy.
    To celebrate all of  this good stuff, 
we’ve put together an issue that’s 
chock-full of  seasonal stories, from the 
best in Canadian swimwear brands 
(with a particular focus on female-
owned labels that are, simply put, 
lapping the competition with their 
innovative approach to swim) to a 
patio-prep piece that will transform 
your back yard into a private outdoor 
oasis. Plus, a roundup dedicated to 
those gorgeous summer sunrises, and 
my top three local spa, see and sip 
suggestions to experience this season. 
Happy, happy summer!

EDITOR-IN-CHIEF

Noa Nichol

  @VITADAILY.CA
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SEE
You don’t have to live in Gryphon Development’s latest build—coming 
soon to 6100 West Boulevard in Vancouver—to experience its splendour. This 
summer, treat yourself, like I did, to a tour of  a botanical-inspired art exhibit 
inspired by the five-storey, 63-home Gryphon House. The developer teamed 
with local design firm Casestudy Studio, illustrator Aileen Lee and Kado 
Flowers on a large-scale sensory experience in the former Boboli boutique on 
South Granville that brings its vision to life. The living artwork is a lush indoor 
garden featuring textural grasses, moss and vibrant wildflowers juxtaposed 
against Gryphon House’s classical architecture. A treat to meander through, 
visitors are also encouraged to share their creative visions for the future of  
Kerrisdale and the Arbutus Greenway on social via a custom-designed digital 
illustration; the graphic, also created by Lee, depicts a section of  the greenway 
but leaves the foreground blank for imaginative individuals to fill in their 
own ideas. The best part? For every submission posted on Instagram using 
#MyArbutusDreamway and tagging @gryphondevelopment, a donation of  
$10 will be made to support Arts Umbrella’s community programs. 2762 
Granville St. Gryphonhousevancouver.com

SPA
A fruit-forward partnership between Vancouver’s Shangri-La Hotel and a Bowen Island 
skin-care brand has yielded a trio of  treatments to experience this summer. Sangre de 
Fruta Botanical’s small-batch-made organic products for face, body and hair feature in two 
massages and one facial treatment at Chi, The Spa, as well as a limited-edition package that 
includes an hour-long massage and hair treatment ($225). And how’s this for customized self-
care? Each indulgent offering lets you select your own scent from Sangre de Fruta’s range; I 
opted for Rose No. 1. 1128 W. Georgia St., 604-695-2447. Shangri-la.com

SIP
For a unique pop-up patio experience, head to the Fairmont Pacific Rim, 
where the hotel’s outdoor plaza has been transformed with the help of  
Oakridge and Westbank. The grassy space, which reflects the design for the 
10-acre park at Oakridge Park and is inspired in equal parts by the rice terraces 
of  Southeast Asia and the coastal temperate rainforests of  B.C., features 50-
plus seats, fire pits, lounge areas and umbrella topped tables. At centre stage 
sits Fairmont Pacific Rim executive chef  Damon Campbell’s new food truck, 
serving a playful menu of  appetizers, mains and ever-changing desserts. Try 
a spicy tuna hand roll, Asian crunch noodle salad or Nashville hot chicken 
sandwich alongside creative beverage director Grant Sceney’s handcrafted 
cocktails, Strathcona Beer Company’s most popular craft ales and a wine list 
featuring rosé from cult-favourite B.C. vineyards and Old World classics. Bonus: 
enjoy live music in this chic outdoor space every afternoon. 1038 Canada Pl., 
604-695-5300. Fairmont.com

PHOTO: CHARLIE DIXON
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“My top summer pick is by my 
dear friend Anna Kosturova. I 
always pack a few of  her bikinis 

and coverups for any trip, and this 
maxi-length silk dress is to tie-dye 
for! Its elegant wrap style can take 
you from beach to dinner … on 

the Amalfi Coast someday soon, I 
hope!” 308-33 Water St., 866-830-

1033. Annakosturova.com

Fiona Forbes
@FIONAFORBES

 
READ MORE!

Vitadaily.ca

INFLUENCER PICK

Elevate any summer outfit 
with Aquazzura’s strappy 
Sole sandal ($1,120), lofted 
by a svelte stiletto heel and 
done in ombré sunset hues. 
799 Robson St.,604-699-

2100. Nordstrom.ca

“Stride into summer with 
creamsicle-hued Almada 

sandals ($200) by Maguire. 
Suede with a braided upper, this 

Canadian brand is female led 
and sells direct, so you get luxury 

footwear at friendly prices.” 
Maguireboutique.com

“I love a vase that can stand on its own 
as a décor piece, like this Valentina 
vase ($79 at Urban Outfitters); 
even without flowers, this vessel 
brings charm, style and a pop of  
colour to any corner this summer.” 
Urbanoutfitters.com

Eating al fresco just got more 
fun with the Musango Eats 

range, which includes a platter 
($119), plate ($42) and mug ($35) 
in a sunrise/tundra colourway. 

Details by Mr. K, 2717 
Granville St., 604-806-0510. 

Detailsbymrk.com

Stanley Park Brewing’s SunSetter 
unfiltered wheat ale is back, and with some 
flavourful friends—melon and mango—
joining peach in the SunSetter Fruit Stand 
Mix Pack! Find a dozen cans in this beer-y 
bundle, all boasting ripe fruit flavours and 
bold Citra hops. Perfect for patio sessions 
with the girls or those long summer 
days that turn into long summer nights! 
Stanleyparkbrewing.com 
@stanleyparkbrew

The Twist bag by Louis Vuitton debuted on the runway of  the French brand’s 
2015 Cruise collection. The structured satchel’s key feature is a unique twist lock 
that sees the iconic LV monogram utilized as the clasp mechanism. Since its 
release, the design has been a popular option among Louis Vuitton collections; 
we’re confident the latest iterations will be no different. Featured in a campaign 
fronted by Kaia Gerber, the handbag has been given a few new and bold colour 
treatments—like this limited-edition Twist PM, with a version of  the lock in 
hues that gradually transition from pink to orange ($4,800)—that are perfect for 
summer. 730 Burrard St., 604-696-9404. Ca.louisvuitton.com

July’s It Bag
BY ALEESHA HARRIS 

Chanel Les 
Beiges healthy 
glow illuminating 
powder in limited 
Sunset ($82) offers a 
sheer-yet-buildable 
radiant result. 
Holtrenfrew.com

A Slip mask in Sunrise ($70) 
absorbs less face cream and 

creates less friction against your 
skin while you sleep than cotton. 
737 Dunsmuir St., 604-681-

3121. Holtrenfrew.com

“Sunny days call for bright 
nails! Essie’s collection of  

summery tones includes juicy 
Tangerine Tease and vibrant-
pink Pucker Up, along with 

classic Blanc that’s easily 
applied, streak free, in two 

coats.” Essie.ca

An arch of  pear-cut opals 
feature on Stone and 

Strand’s Sunset Curve ring 
($325 at Nordstrom). 

Nordstrom.ca
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Let artist Stephanie 
Couturier’s sunrise 
glass mobile ($65) 
symbolize a new day 
full of  possibilities. 
Simons.ca

“Two launches from Benefit are 
starring in my summer beauty plans. 
California Kissin’ Color Balm ($28 at 
shoppersdrugmart.ca, sephora.ca and 
tsc.ca) contains sponge-like hyaluronic 
acid, which holds up to 1,000 times its 
weight in water to deliver eight hours 

of  lasting hydration with the high-
saturation colour and coverage of  a 
lipstick. Wild mango butter softens 

and nourishes my lips and a fragrance 
blend of  passion fruit, citrus, white 

flower, peach and vanilla is summer-
licious. Of  the 16 shades, I’m 

loving fuchsia best.

“Also in my daily routine is Play 
Tint ($24 at Shoppers Drug 

Mart, sephora.ca and tsc.ca)—a 
longwearing lip and cheek stain with 
a liquid-gel, non-drying formula that 
delivers smudge-proof, transfer-proof  

colour. I love the lightweight and 
comfortable feel (nothing worse than 
being weighed down in the heat) and 
find the pink-lemonade shade perfect 
for those ‘no-makeup’ summer days.” 

Benefitcosmetics.com

Supercharge your summer 
workouts with Anita Active’s 
Momentum in limited-edition 

electric pink ($125 at Diane’s). 
This bra’s wireless unpadded cups, 
wide straps and moisture-wicking 

fabric make it ideal for high-impact 
activities—in sizes up to an H cup. 
2950 Granville St., 604-738-5121. 

Dianeslingerie.com
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Created by Wendat 
artisans, this Onquata 
paddle’s graded yellow, 
pink and orange ($85) 
is reminiscent of  the 
summer sky, when 
the sunset gently 
paints the horizon. 
Onquata.com
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Suite of Suits
S W I M W E A R  H A S  E V O L V E D  T O  B E  M O R E  I N C L U S I V E , 

S U S T A I N A B L E ,  F U N C T I O N A L — A N D  F U N

B Y  A I L E E N  L A L O R 

Any keen swimmer with an interest in 
fashion has faced this dilemma: you 
want something comfortable and easy 
to do laps in, but not boring. It helps 
if  it’s hardwearing—who else has 
felt the humiliation of  realizing they 
were showing a little more than they 
intended at the local pool? And you 
want all those options in every size. 
    Five or six years ago, you were out 
of  luck; it was either a basic Speedo 
or a flimsy bikini built for sunbathing, 
not butterfly stroke. Then, a wave of  
Canadian female entrepreneurs came 
along to give everyone all the options. 
    “We wanted to find the sweet spot 
between the suit for laps and the suit 
for a weekend in Vegas,” say Hannah 
Todd and Ainsley Rose of  Vancouver’s 
Londre. “When we looked around 
it was the big brands that were taking 
up space, and there was nothing 
sustainable and high quality that spoke 
to living in the real world.”
    They started their brand in 2017, 
specializing in swimwear made from 
recycled plastic bottles, in stylish designs 
for every body. The goal? To help fans 
feel empowered by their swimwear, 
not disheartened. In Toronto, Joanna 
Griffiths was on a similar journey.
    “When I started Knix in 2013 I 
saw a gap in the intimates category for 
products women could live in,” she says. 
“The lingerie market was filled with 
uncomfortable bras and underwear and 
lacking in product innovation.” She 
changed that with the launch of  the first 
period underwear via her Leakproof  
range—a product category on track to 
be worth $500 million by 2023.
    Griffiths brought that innovative 
approach to swimwear in 2019, to 
instant success. “Knix’s 2021 swim 
launch was our largest collection to 
date; we saw certain styles and colours 
sell through within three weeks,” she 
says, attributing that win to factors like 
Leakproof  designs in fade-, chlorine- 
and saltwater-resistant materials, full 
lining, bra-like support and UPF 50+ 
UV protection. The leak-proofness 
of  undies and swimwear also adds 
an element of  sustainability to the 
range, since it means skipping single-
use sanitary products. And clothing 
that lasts a long time is by nature 
sustainable, since you don’t have to 
replace it frequently.
    Body positivity has always been part 
of  the picture for Knix and Londre. 
“We vowed never to Photoshop because 
we didn’t want to be part of  the 
problem,” say Rose and Todd. “Our 
goal is to make women feel celebrated 
and powerful in what they are. Part of  
that means being able to move in ways 
that feel good.” The swim pieces are 
also versatile enough to be worn for a 
night out, and the brand has a generous 
return policy. “The experience of  
trying on swimwear can be vulnerable 
and emotional. It’s good for people to 
be able to do it in the comfort of  their 
own home, with the things they’d be 
wearing,” says Todd.  
    Londre has an online size guide 
showing how suits look on different 
body types—an approach also taken 
by Lena Shaw, founder of  Imagine 
Perry. “It helps make a more positive 
shopping experience so people feel like 
they belong,” she explains. “When each 
model is shown in the same suit, with 
measurements, customers don’t need to 
ask questions because they can already 
envision their body in that suit.”
    Aesthetics were top of  mind for Shaw 
when she launched her brand. “I have 
three daughters and a few years back 
was on the hunt for stylish swimwear. 
I just couldn’t find it,” she says. “You 
find things from the big-box stores that 
are super bright with butterflies and 
watermelons and ice cream cones. I 
love taking photos of  our family and 

A
wanted something that would work 
for that—muted tones that were all 
complementary to each other.”
    She started with girls’ swimsuits and 
boys’ board shorts and then made 
matching suits for adults. Sustainability 
was a given—the fabrics are made 
from recycled plastic bottles—as was 
practicality. And, while Shaw and other 
such makers might be considered niche 
in comparison to the big players, they’re 
building communities, growing and 
continuing to innovate.
    Londre and Imagine Perry are excited 
about scaling up, expanding their lines 
and venturing into new markets. Ethical 
and inclusive Nettle’s Tale, which was 
founded in 2014, has just opened its first 
storefront in Vancouver. Griffiths has 
seen sales hit $100 million in the past 
year and attracted celebrity investors like 
supermodel Ashley Graham.
    Sustainably speaking, Montreal’s 
Frank and Oak utilized post-industrial 
and post-consumer-waste recycled 
nylon for its first women’s swimwear 
collection, and made each piece 
reversible. Also in Quebec, Noize’s 
swim range features a fabric, Econyl, 
constructed from materials like fishing 
nets that would otherwise harm aquatic 
life. Bigger brands, too, are starting 
to follow suit. H&M has announced 
its most Mother Earth-minded swim 
collection so far, with designs made of  at 
least 85 per cent recycled polyester and 
more inclusive sizing.
    “Our goal has always been to be 
innovators and lead the shift to mindful 
consumerism,” says Rose. “We continue 
to see the effects of  climate change and 
the next generation becoming more 
aware of  the problematic effects of  the 
fashion industry. We continue to see the 
world becoming more inclusive. This is 
not a fad—it’s a movement.” 

    We vowed never to 
PHOTOSHOP because we 
didn’t want to be part 
of the problem
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Squalane’s the Star
B I O S S A N C E  P R E S I D E N T  C A T H E R I N E  G O R E  G I V E S

I N S I G H T  I N T O  T H I S  Y E A R ’ S  “ I T  I N G R E D I E N T ” 

B Y  A I L E E N  L A L O R 

NEW LOCATION! 849 Hornby Street | Vancouver, BC | V6Z1T9 | PHONE: (604) 699-1831
lajoliemadameboutique.com

Personalized service since 1971 | Specializing in bra fittings

NEW LOCATION! 849 Hornby Street

Vancouver, BC | V6Z1T9 | PHONE: (603) 699-1831

lajoliemadameboutique.com

NEW LOCATION! 849 Hornby Street

Vancouver, BC | V6Z 1T9 | PHONE: (604) 669-1831

lajoliemadameboutique.com

Shop our selection online:
LAJOLIEMADAMEBOUTIQUE.COM

849 Hornby Street Vancouver, BC | PHONE: (604) 669-1831

Personalized service since 1971.
Specializing in bra fi ttings  |  30-44 A-I Cups 

Periodically, the beauty industry gets 
obsessed with ingredients—one day 
everyone wants hyaluronic acid and, 
the next, we’re all about the bakuchiol. 
Top of  everyone’s wish list for the past 
few years has been squalane. This 
is a lab-created form of  squalene, a 
controversial natural ingredient that 
had been used for years. 
    “Squalene is the body’s natural 
moisture molecule,” explains 
Catherine Gore, president of  beauty 
brand Biossance. “It’s helpful to 
think in relation to other molecules—
hyaluronic acid holds moisture in 
the skin, collagen is responsible for 
elasticity, and squalene is moisture.” 
    As we age, we produce less squalene 
and, by the time we hit 60, Gore says 
the body’s stores are nearly gone. To 
get it back, beauty brands often used 
squalene as an ingredient in their 
products. So far, so good; so why 
has squalene fallen out of  favour in 
cosmetics? Because it has traditionally 
been sourced from shark livers, and 
millions of  Jaws’ brothers and sisters 
have been slaughtered to give us more 
moisturized skin.  
    It was Biossance’s team of  scientists 
at Berkeley who discovered how to 

P
engineer a similar substance, squalane, 
from sustainable sugarcane. “This 
purer, ethically sourced and vegan 
squalane is a molecular match for the 
moisture already found in our skin 
and, because we create it through 
biofermentation in a lab, it’s more 
reliable, sustainable and effective than 
other natural sources,” Gore says. 
    As well as providing moisture, the 
ingredient can repair the moisture 
barrier, improve elasticity and rebalance 
oil production without clogging pores. 
And because skin recognizes it as its 
own, it can also act as a conduit for 
other ingredients like vitamin C and 
lactic acid, allowing them to penetrate 
skin more deeply and perform even 
better. Says Gore: “Squalane is 
weightless, yet deeply hydrating, and 
effective for even the most sensitive skin. 
We love it so much, it’s at the heart of  
every Biossance formula.”

    Indeed, Biossance’s production of  
squalane for itself  and other brands has 
prevented more than 2 million sharks 
from being killed each year. “We sell 
our squalane back to the industry so 
that we can help move the entire beauty 
industry forward, encouraging other 
brands to use sustainable alternatives, 
too,” explains Gore. 
    The brand is also caring for the 
environment in other ways, from 
ingredient getting to community 
education. All ingredients are ethically 
sourced, labs are Green Lab certified, 
tubes and bottles are recyclable and 
outer cartons are made from sugarcane 
paper. The brand teams with Oceana, 
a non-profit conservation group, to help 
keep waters healthy and safe, and all its 
formulations are EWG certified. 
    Interest in clean beauty is sky high, but 
there are always two big questions: what 
does the term “clean” actually mean? 
And do the products work just as well as 
the dirty stuff? Gore agrees that there’s 
a lot of  fuzziness around clean beauty. 
Biossance interprets it as transparency—
about ingredients, why they’re used, and 
sustainability practices. 
    “Instead of  demonizing other 
brands, labelling ingredients as dirty or 
talking about what our products don’t 
include, our priority is to talk about 
what they do—for skin health and for 
the health of  the planet,” she says. As 
to efficacy, there’s no doubt. “We are 
able to prove [our efficacy] through our 
leadership and roots in biotechnology: 
the power of  our hero ingredient, 
squalane, rigorous clinical testing and 
our incredible team of  scientists. Since 
the beginning, Biossance has set out 
to prove that the client doesn’t need 
to compromise when it comes to their 
skin care. You can have the healthiest 
skin you’ve ever had, with the most 
efficacious formulas, and still make a 
positive impact on the planet.”

Hyaluronic acid holds 
moisture in the skin, collagen is 
responsible for elasticity, and 
squalene is moisture

“
”
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Curly Cues
 B I D  F A R E W E L L  T O  F R I Z Z  W I T H  T H E S E 

T O P  T I P S  F R O M  T H E  E X P E R T S

B Y  S H E R I  R A D F O R D 

“The most common misconception 
about curly hair is that it’s high 
maintenance. It doesn’t have to be,” 
says Karyn Rudance, a curly hair 
and colour specialist at Style Lab 
Yaletown and founder of  Curly Hair 
Vancouver. She offers two simple-but-
crucial pieces of  coily advice: “Make 
sure the hair product is put in when the 
hair is still soaking wet, and try not to 
touch it while it dries.”
    Celebrity stylist Cindy Duplantis 
agrees that it’s vital to apply product 
“when your hair is soaking wet—straight 
out of  the shower, before you dry it,” 
and adds, “Avoid using your terrycloth 
towel, as this may break up your curl 
pattern and create frizz.” Instead, 
scrunch wet hair with a microfibre towel. 
    Crystal Morgan, textured hair 
module instructor at Blanche 
Macdonald Centre, doesn’t think 
managing curly hair has to be hard: 
“With the right products and some 
TLC, enhancing your curls can be 
a breeze.” Her top tip: apply a pre-
shampoo treatment before cleansing “to 
add moisture, shine and hydration.”
    In celebrity hairstylist Aaron 
O’Bryan’s experience, textured hair 
does require more effort and attention. 

T
“[It] tends to lack moisture, and curls sit 
differently on a daily basis, which takes 
constant work—adding moisture and 
repositioning your hair to look good.” 
Keeping hair hydrated, he says, is 
key—the best way to achieve beautiful 
curls. “Using a leave-in conditioner that 
controls frizz and has anti-humidity 
properties can revive and keep your 
locks luscious.”
    Luscious locks are the trademark of  
Sahar Saidi, founder and CEO of  LUS 
Brands. Her best piece of  advice is to 
shampoo hair only as often as it actually 
needs to be washed: “This is truly a 
very individual thing, and there is no 
right answer. It’s not dependent on hair 
type or length or texture. There are so 
many factors that impact how often one 
should wash their hair—our individual 
hormone levels, sebum secretion, 
oiliness of  our scalps.” She continues, 
“Our scalps and hair need to be 
properly cleansed with a product that 
contains actual cleansing ingredients—
not conditioner.”
    All of  the experts agree that 
shampooing curly hair less often is a 
good idea in general. Rudance says, 
“Try to wash it as seldom as possible.” 
Duplantis adds, “Washing your hair 
every day can create a lot of  dryness, 
which is already a common issue for us 
curly-haired queens!”
    While curls and coils might require 
a little extra TLC, most wouldn’t trade 
their texture. “I can’t tell you how many 
times in my life strangers have come up 
to me and said something like, ‘Your 
hair is beautiful, but I bet you wish it 
were straight,’” says Saidi. “Yes, that’s 
true for some curly-haired people, but 
many actually do love their curls, and 
no, they don’t wish it were straight.” 
And that’s the straight truth.
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2 7 17 G R A N V I L L E  S T R E E T   VANCOUVER  
M O N  – S AT  10:30 TO 6   S U N  12  TO 5

T  604.80 6. 0 510   /   D E TA I L S B Y M R K .CO M

H O M E  ACC E S S O R I E S 
W I T H  P E R S O N A L I T Y

Sarah Keenleyside and Brian McCourt 
have worked miracles on a lot of  patios, 
decks and backyards. As the hosts 
of  HGTV’s Backyard Builds, they’ve 
designed everything from an outdoor 
movie theatre in one family’s backyard 
for the entire neighbourhood to enjoy 
to what Keenleyside describes as “the 
ultimate country supper club” complete 
with a “designer chicken coop.”
    Whether planning major upgrades 
like these or just a minor touch-up, 
she advises that you keep in mind the 
design and flow of  any indoor spaces 
that open or look onto your outdoor 
space. Treat the area like another 
room in your home, albeit a room 
without all the walls—and possibly 
without a ceiling. Then ask yourself  
the crucial question: “How do I want 
to live in that space?” Perhaps you 
want to focus on lounging, or cooking, 
or relaxing in front of  a firepit.
    If  your outdoor living space is 
small, McCourt says making it 
multifunctional is key: “You can eat 
on a couch, but you can’t lounge on 
a dining room table.” He also advises 
taking into account your skills and 
budget, and “not biting off more 
than you can chew.” For him, “A 

S
comfy place to sit is number one.” 
Fortunately, the furniture tech used 
to construct outdoor pieces has come 
a long way: “They look like interior 
pieces, but really, really durable.”
    The Informel armchair and three-
seat sofa from Roche Bobois feel 
plush enough to sit in any living room, 
but are made to withstand the great 
outdoors. Similarly comfortable, the 
Coro lounge chairs, dining chairs and 
sun-loungers at Livingspace bring 
a sleek and modern elegance to the 
patio, as do chic tables and chairs from 
Knoll’s 1966 collection, designed by 
Richard Schultz. And outdoor pillows 
from Details by Mr. K add a splash of  
colour along with some extra padding. 
    When it comes to an outdoor 
table, consider a modern twist on the 
traditional picnic table. The Hopper 
AA aluminum table by Extremis looks 
sleek and streamlined and comes in five 
highly scratch-resistant colours. Also by 
Extremis, the geometric-looking Marina 
picnic table is available in four colours 
and designed to minimize the number 
of  table legs, which your knees will 
thank you for. Find both at Heritage 
Office Furnishings.
    Outdoor lighting can be as low-key 
as a simple string from Indigo or as 
elegant and refined as a statement 
piece from Louis Vuitton. The 
revered brand recently added lanterns 
by Zanellato/Bortotto to its Objets 
Nomades collection. Each features a 
blown-glass light dome, interwoven 
strips of  LV leather in a honeycomb 
pattern and a rechargeable LED light 
in a frosted glass bulb, which casts a 
warm and romantic glow. 
    Some whimsical touches to make 
outdoor time even more enjoyable 
include bright trays from Details by 
Mr. K, a hammock from MEC and 
a Fältmal cushion/quilt from Ikea. 
The clever Faltmal easily converts 
from a pillow to a blanket with button 
fastenings, to keep it from sliding 
off your shoulders. Then there’s the 
ultimate playful purchase for fun in 
the sun: a small inflatable pool from 
Bed Bath & Beyond (if  you live in a 
condo, make sure your strata allows it).
    Keenleyside and McCourt note 
there are some challenges to designing 
for Vancouver weather, such as 
outdoor rugs that never fully dry. To 
deal with that exact problem, they 
created what Keenleyside calls “a 
painted area rug” on one patio, using 
paint on concrete. She says, “The look 
is this beautiful geometric area rug, but 
there is zero chance of  any moisture 
getting stuck underneath it, and it’s 
really easy to spray down with a hose.”
    One clear advantage of  the local 
weather is the ease with which plants 
grow. Keenleyside says, “We in Ontario 
are very jealous of  your greenery 
options, and all year round.” McCourt 
adds, “Plants make any backyard look 
amazing.” And even the tiniest Coal 
Harbour patio has enough space for 
a few plants. To help cultivate your 
green thumb, pick up a watering can 
from EQ3 along with a sterling-silver 
flowerpot and splash out on gardening 
labels from Tiffany & Co.
    And don’t be daunted if  you have 
neither the experience of  Keenleyside 
and McCourt nor the budget of  
Backyard Builds. The hosts both agree 
that their most rewarding projects 
have been the ones with the smallest 
budgets. According to McCourt, “It 
really challenges you to use your mind 
instead of  your wallet.”

Prêt-à-Patio
C R E A T E  A  D E L I G H T F U L  S U M M E R  E S C A P E 

R I G H T  I N  Y O U R  O W N  B A C K Y A R D  

B Y  S H E R I  R A D F O R D

     Treat the outdoor 
area like another 
room in your home, 
albeit a room without 
all the walls—and 
possibly without a 
ceiling
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Summer Vibes
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W H E R E  A N D  W H A T  T O  E A T  T H I S  S U M M E R New Noshes

PAUL BAKERY
Bonjour Paul Bakery! Just opened (with lineups 
already), the famed French chain, whose origins date 
back to Croix, France, circa 1889, occupies a bright 
space on Robson Street—its first Canadian outpost. 
On offer: a selection of  fresh bread, viennoiseries and 
macarons, as well as brekkie/brunch dishes. To try: 
the buttery, caramelized palmier; a paper-thin crêpe 
au sucre; boozy pain perdu avec Baileys; escargot 
(relax, they’re just snail-shaped) aux raisins; and some 
of  the most epic éclairs we’ve encountered. Cocktails, 
we hear, are coming bientôt. 1164 Robson St., 604-
695-0111. Paul-bc.com NOA NICHOL

GIOVANE BACARO
Celebrating the best of  Venice in downtown Vancouver, Giovane Bacaro is 
a northern Italian-inspired resto/bar located in the Fairmont Pacific Rim. 
The menu features wines by the glass (plus bottles you can tote home), cocktails 
and cicchetti (small snacks), plus an excellent selection of  fresh pasta. The chef  
works with local farms and purveyors to create seasonal dishes while embracing 
Italian traditions and techniques. Sip on a made-in-house bottled aperol spritz, 
but also order a sgroppino—with gin, prosecco and lemon sorbet, it’s the perfect 
boozy palette cleanser between bites of  a most-delicious deep-fried mozzarella 
sandwich. 1049 W. Cordova St., 604-687-9887. Giovanebacaro.com 
LYNDI BARRETT

MIANTIAO
The name may be derived from the Mandarin word for noodle, but Miantiao 
at the Shangri-La Hotel offers so much more. With a menu that melds Chinese 
and Italian cuisine, the third-floor spot’s sultry interiors make it a date-night 
must-try for ambiance alone, but its true beauty lies in how it artfully unites 
cultures through inventive cuisine and cocktails. Start with the burrata served 
with XO sauce and scallion pancakes, then dive into carnivorous dishes like beef  
heart crudo, spaghettoni with smoked tripe or a whole duck prepared in four 
succulent courses. If  you’re a lover of  frog legs, sweetbreads, beef  tongue and 
century eggs, you’ve come to the right place, but before you get too starry-eyed 
over these ingredients make sure to order some of  the more unassuming fare, 
too—it shines just as bright. Case in point: cabbage bolognese with black vinegar. 
The lasagna-like dish doesn’t sound glam, nor is it very Instagrammable, but 
you’ll be dreaming of  its molton, umami-rich layers long after the meal is over. 
115 Alberni St., 604-695-1115. Miantiaorestaurant.com KATIE NANTON
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Make Mine an RTD
D R I N K I N G  F R O M  A  C A N  H A S  

N E V E R  B E E N  S O  C H I C

B Y  C A T H E R I N E  D U N W O O D Y

You’d have to be living in, well, 
quarantine, not to have noticed 
the explosion of  ready-to-drink 
cocktails in one of  our more safely 
frequented destinations (your friendly 
neighbourhood liquor store) this past 
year. Think the pandemic has a little 
something to do with that? You bet your 
Aperol Spritz it does. Packaged, spirits-
based, ready-to-drink cocktails—also 
known as RTDs—have skyrocketed 
in popularity, with research showing 
a recent growth in rate of  about 80 
per cent. Since happy hour at the bar 
has moved into our living rooms and 
home patios while we wait out dining 
restrictions, cracking a cold one at home 
has evolved well beyond beer.
    Five years ago the dominant players in 
the RTD space at Canadian liquor stores 
were mainly cooler brands: cloyingly 
sweet drinks like Smirnoff Ice, Mike’s 
Hard Lemonade and Palm Bay that 
were aimed at young, inexperienced 
drinkers and sneered at by serious 
cocktail snobs. Now the options range 
from traditional cocktails to fruit-spiked, 
vodka-infused fizzy waters to Caesars 
in a can. And who’s drinking them? 
Everyone of  legal age.
    “With the pandemic, a lot of  folks 

that would previously go to a bar for a 
cocktail are staying home or enjoying 
drinks in parks—but bringing your 
cocktail supplies to the park isn’t the 
most convenient plan,” says Rhandi 
Clarke, buyer at Jak’s Beer Wine 
Spirits, which has several locations 
throughout the Lower Mainland. 
“RTDs are also more affordable than 
purchasing all the ingredients [for your 
favourite cocktail] separately.” 
    Founder’s Original, based out of  
Toronto, raises the bar for cocktails in 
a can. “The Bourbon Sour, Tequila 
Paloma, Gin Bramble and Vodka Fizz 
date back decades, crafted in bars 
by bartenders,” says president Len 
Fragomeni. “We stay true to their craft 
as one of  the few companies that uses 
real juices, quality spirits, our own 
scratch bitters, and better sweeteners 
[like] agave and cane sugar.”
    The same can be said for Muddlers, 
whose motto, “Be your own bartender,” 
speaks to quality and convenience. The 
brand’s range includes a canned Vodka 
Lemon Tea, Fruit Punch, Moscow 
Mule, Vodka Soda and Gin and Tonic, 
all made with premium alcohol and no 
artificial colours or flavours. There’s 
also a refreshing, gluten-free and vegan 
Vodka Pink Lemonade, with a splash 
of  cranberry concentrate to add a dry 
touch of  sophistication to summertime 
sipping, glass or no glass.
    Vancouver’s Olivia Lovenmark 
launched Duchess Cosmo when she 
noticed her favourite cocktail missing 
from the RTD offerings, whipped up a 
batch with carbonated water, vodka, real 
lime and cranberry juice and natural 
orange flavour and bottled it in extra-
pretty pink packaging. Currently sold 
out (she promises stockists like Legacy 
Liquor Store will be receiving more 
product posthaste), Lovenmark hints that 
“we do have a new cocktail coming out 
soon, hopefully in July.” 
    Love kombucha? Delta-based Arlo 
has concocted an organic hard version 
by keeping in the naturally occurring 
alcohol, paired with real fruit ingredients. 
Flavours currently include raspberry, 
spritz, mango, cucumber lime and 
grapefruit, which are all on track to be 
stocked in liquor stores across British 
Columbia this summer.
    Lulu Spritz makes drinking al fresco 
with the classic Italian Aperol Spritz 
easy in its canned format—Sicilian 
orange bitters, frizzante Pinot Grigio 
and a splash of  soda. Plus, the brand’s 
give-back approach means each sale 
donates $1 to the BC Hospitality 
Foundation. Virtue Wholesome 
Lemonade offers a non-carbonated, 
vodka-based, not-too-sweet summer 
fave—and, speaking of  citrus, Lemon 
Life Hard Lemonade Seltzer’s bold, 
sweet, fruit-forward flavour is gleaned 
from family-farm-grown lemons using 
a special cold-pressed method that 
extracts the most authentic lemon taste. 
In lemonade, strawberry, pineapple and 
mango varieties, each can contains just 
a gram of  sugar and 100 calories.
    In the meantime, the hard-seltzer 
revolution continues to bubble, with 
brands like Nude, White Claw, Nütrl 
and Babe leading the way. “White 
Claw first took America by storm 
when it launched in 2016,” says Scott 
Walton of  Mark Anthony Wine & 
Spirits. “Then, 17,000 Canadians 
reached out to us over social media to 
request the product be sold here.” The 
RTD launched in February 2020 at the 
LCBO’s flagship store in Toronto and 
“looked more like a new Apple iPhone 
launch, with hundreds of  fans lined 
up around the block in freezing-cold 
weather to be the first in Canada to 
taste White Claw.”
    Coors Seltzer is even newer to the 
Canadian scene, with similar specs in 
the category that define it: less than 100 
calories per can, low sugar, spring water 
and natural fruit flavours. So what sets 
it apart from other beer brands hopping 
on the hard-seltzer bandwagon? “I 
think we are the first [hard seltzer] 
with a social purpose,” says Ava 
Gladman, brand manager at Molson 
Coors, referring to a partnership with 
Change the Course, where every 
12-pack purchased restores 1,000 litres 
of  Canada’s waters. “We know that 
consumers want to give back, and it 
feels good as well.”
    Now, who’s thirsty?

CLOTHING      GIFTS       SHOES       ACCESSORIES  

finefindsboutique.com
1014 Mainland St, Vancouver | 604-669-8325 

SHOP ONLINE! FREE CANADA-WIDE SHIPPING OVER $100

Yes we can!
B Y  N O A  N I C H O L

Launching right on time for 
summer sipping, premium-crafted 
Freed Earth Hard Tea is made 
with sustainably sourced brewed 
tea, natural flavours (choose 
from black tea with lemon, 
green tea with honey, and white 
tea with raspberry) and triple-
distilled vodka. It features natural 
flavours and contains no artificial 
sweeteners or colours (read: only 
3 grams of  sugar and 100 calories 
per can—that’s a fraction of  
the sugar offered by other hard 
iced teas) and, uniquely, drives 
more sustainable agricultural 
production and responsible supply 
chains. Plus, the cardboard used 
in Freed Earth’s packaging is 
certified by the Sustainable 
Forestry Initiative. We’ll cheers 
to that! Freedearthtea.com

PHOTO: QUINN MURPHY
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Sunnier days ahead. 

Let’s summer together #onRobson.

@robsonstreet robsonstreet.ca

Flat Chance
S A Y  N O  T O  D A I N T Y ,  S T R A P P Y  S A N D A L S  A N D  

M E E T  Y O U R  F U N C T I O N - O V E R - F A S H I O N  D E S T I N Y

B Y  A I L E E N  L A L O R

S I P S  &  S T Y L E

High-heeled, spindly sandals can take a 
hike; after 18 months in slippers, all we 
want for summer are flat, sensible shoes. 
From clogs to slides, these take on such 
glamorous tasks as supporting our arches, 
cushioning our soles and letting our toes 
wiggle free. They may not be the prettiest 
of  pairs, but we’ll be wearing these with 
our floaty, flippy frocks and grinning ear-
to-ear, all season long.

1. A new addition to Aldo’s Love Planet 
sustainable collection, the Adweaven 
flatforms ($85) have straps made from 
a polyurethane that uses less solvents, 
energy and water than the norm, and the 
soles are derived from algae. 
Aldoshoes.com

2. Sorel’s Kinetic Impact sandals 
($140) have a leather and mesh upper 
and a cushioned foot; the modular sole 
manages to be oversized, but still light 
and flexible. Designed for walking, 
they’re the perfect marriage of  form and 
function. Sorelfootwear.ca

3. Teva is having a moment—and no, 
we’re not in high school anymore. With 

H
a just-right 30-millimetre height, the 
Midform Universal ($90) is a toned-
down take on summer’s bold platform 
look, and boasts arch support, heel 
cupping and quick-dry qualities to boot. 
Tevaonline.ca

4. Baffin says you can wear its patio 
clogs ($50) while gardening or camping, 
but we think we’d wear them … 
everywhere. Canadian made from 
moulded rubber, they’re basically fancy 
Crocs, and we’re totally OK with that. 
Baffin.com

5. Sure, terry towelling gets dirty, but 
Hunter’s double-strap slides ($65) are 
machine washable and quick dry, so you 
can make it a habit to wear your slippers 
outside. Hunterboots.com

6. Talk about a two in one: Reef’s 
Fanning flip-flop ($85) combines a 
padded liner, moulded footbed and heel 
airbag with a built-in bottle opener, so we 
can “cheers” summer with a simple  
lift of  our foot. Reef.ca

7. Who wants sleek shoes ethically 
made from recycled materials (save the 
hardware)? Responsible, transparent 
clothing brand Everlane has created 
our dream summer sport sandal ($94) 
from soft lined fabric, with an adjustable 
fastener and supportive rubber sole. 
Everlane.com

8. These gladiator-inspired Gryphon 
sandals ($370) are part of  Dr. Martens’ 
collab with iconic goth designer Rick 
Owens. Four tough leather straps keep 
feet safely enclosed, the rubber sole is 
comfy to walk on, and they’re finished 
with the Brit brand’s signature yellow 
stitching. Drmartens.com
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